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The concept of value is in the focus of modern business literature. The leading publisher of management and business journals Emerald Group Publishing offers over 10 000 publications related to the term “value”. However, the interpretation of the notion differs widely depending on the research directions. 
The object of the given research is bank value. Bank valuation is one of the most popular issues on the agenda due to activation of process of bank capital consolidation worldwide. Besides, bank managers need to have a sense of the bank's value in order to make effective business decisions. 

The goal of the paper is to clarify the given notion in order to determine its key elements. The purpose involves the tasks as follows:
· To study the concept of value in the historical aspect;
· To collect the definitions of the term “value” from the different sources of relevant scientific literature in order to conduct the qualitative text analysis;

·  To determine the basic peculiarities of a bank in order to check whether definitions of company’s value can be used to define bank value;
· To determine the basic approaches to definition of a company’s value using property appraisal principles as classification criteria.
The research procedures involved the process of data categorization to distill the units of meaning from the analyzed definitions and comparison of definitions to determine the linkage between occurrence of the certain text element and the source of literature.

Qualitative data was analyzed by determining and counting key elements of definitions (classical content analysis) and by interpreting units of meaning (interpretative content analysis). The procedures of data coding and interpretation were conducted using the program AQUAD as a software tool.  
Frequency tables generated by the program allow determining the basic components of the analyzed notions and to construct the classification scheme of the approaches to the defining the company’s (bank) value. Integrating distilled value categories into the framework of relationship value management, allows taking a fresh look at the concept. Besides, the process of categorization will assist to determine factors affecting company’s value that is crucial for the process of value maximization. 
