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Anotacija

Promocijas darbs ,Fonologiskais ikoniskums ekspresivajos un
operativajos tekstos sastatamaja skatijuma” izstradats fonologiska
ikoniskuma izpétei ka valodnieciskai un semiotiskai paradibai, kas
konstatéjama dazados izteiksmes limenos. Ikoniskums ir pétits
ka universalu instrumentu kopums, kas arvien vairak tiek lietots,
lai parvarétu valodas un Kkultiiras barjeras sazina. S1 paradiba
tiek analizéta, izmantojot fonosemantikas pieeju un nemot véera
faktu, ka fonosemantika nodarbojas ar fonologiski ikonisku valo-
das sistému, t. i., ar skanu imitéjosas un skanu simbolisma sistémas
pétniecibas teorétiska pamata izstradi, nodrosinot rikus, lai apko-
potu, visparinatu un klasificétu izpétes rezultatus S$aja nozaré.
Promocijas pétijums ir pirmais méginajums izstradat detalizétu
pamatu fonologiska ikoniskuma sastatamajai analizei anglu-lat-
vieSu-krievu valodas kombinacija. Pétijuma gaita izstradata jauna
fonologiska ikoniskuma tipu klasifikacija, saskanojot valodniecibas
un semiotikas pieeju $is paradibas kategorizésana, un izvirzits ipass
fonologiska ikoniskuma tips - kontekstualais fonologiskais ikonis-
kums. Ir izstradats detalizéts konceptuals pamats, ko varétu izman-
tot turpmakajos fonologiska ikoniskuma pétijumos.

Atslégvardi: fonologiskais ikoniskums, fonosemantika, skanu
imitéjosa sistéma, skanu simbolisma sistéma, sastatama analize,
autora retorikas fonologiskais aspekts, reklamas valoda, tulko$ana,
lokalizacija.



Abstract

The Doctoral Thesis Phonological Iconicity in Expressive and
Operative Texts: Contrastive Perspective is devoted to the study
of phonological iconicity as a linguistic and semiotic phenomenon
occurring at different levels of expression. Iconicity is investigated
as an aggregate of universal tools that is increasingly applied to
transcend national and cultural borders in communication. The phe-
nomenon is studied within the Phonosemantic approach to the study
of language considering that Phonosemantics deals with the develop-
ment of the theoretical basis for the study of sound iconic language
systems, that is, sound imitative and sound symbolic systems, provi-
ding the tools for summarizing, generalizing and classifying the exis-
ting findings in the field. The present research is the first attempt to
develop a comprehensive framework for contrastive analysis of pho-
nological iconicity in English-Latvian-Russian language combination.
In the course of research, a new classification of the types of phono-
logical iconicity is developed reconciling the linguistic and semiotic
approaches to the categorization of this phenomenon, a special type
of phonological iconicity - contextual phonological iconicity - is pro-
posed, and the conceptual framework to be used in further research
on phonological iconicity is elaborated.

Keywords: phonological iconicity, Phonosemantics, sound imita-
tive system, sound symbolic system, contrastive analysis, phonologi-
cal aspect of authorial rhetoric, language of advertising, translation,
localization
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IEVADS

Fonologiskais ikoniskums ka lingvistiska ikoniskuma (skanu
imitéjosas jeb onomatopoétiskas un skanu simbolisma sistémas)
piemeérs ir pievérsis valodnieku un filozofu uzmanibu, kops sakti
pirmie pétijumi par lingvistiskas zimes motivacijas tematiku. Tomér
sistematiski $is paradibas pétijumi konkrétaja disciplina ir sakti
tikai 20. gadsimta otraja puse, kad tika iedibinata atseviska nozare
fonosemantika. Disciplina nodarbojas ar fonologiski ikonisku valodas
paradibu izpétes teorétiska pamata izstradi, nodroSinot instrumen-
tus, kas atlauj apkopot, visparinat un klasificét pasreizéjos rezul-
tatus. Ta ka disciplina pastavigi attistas, ir loti svarigi izstradat
metodologiju, kas atbilstu masdienu pétnieku kopienas prasibam un
lautu lietot modernas instrumentalas pétniecibas metodes. Zinasanu
kopums par valodas fonologiski ikoniskajiem elementiem pieaug,
tapéc ir nepiecieSamiba vienadot saistito paradibu, proti, skanu
simbolisko un onomatopoétisko vardu, apaksmorfémisko vienibu un
fonoestému, Kklasifikaciju. Ta ka ar fonologisko ikoniskumu nodar-
bojas pétnieki no dazadam pétniecibas nozarém, terminologiskas
robezas nav noteiktas. Tas, savukart, rada vél vienu problemu, kam
japievérs uzmaniba, veicot starpdisciplinaru pétijumu $ada aspekta.

Onomatopoétismi jeb skanas imitéjosi vardi (turpmak SIV) visas
valodas ir darinati péc noteiktiem modeliem; to akustisko formu
nosaka dazadi fonotaktiski principi un ierobeZojumi, ka ari konkreétu,
attiecigai valodai raksturigu fonému izvele. Faktori, kas nosaka So
izveli, ir saistiti ar pasu valodu, tds normam, modeliem un konvenciju,
ka ari ar valodas lietotaju kultiiras fonu. Konkreti vardi un skanu kom-
binacijas dazadu kultiru parstavjiem vai dazadu valodu lietotajiem
var izraisit lidzigas vai pilnigi atskirigas asociacijas par teikta nozimi.
Lidz ar to fonologiskais ikoniskums ir paradiba, ko iespéjams labak
izprast, pétot to sinhroni sastatamo pétijumu aspekta. Promocijas
darba detalizetaka uzmaniba pievérsta tadiem jautajumiem ka SIV un
skanu simbolisko vardu (turpmak SSV) fonétiska sastava atSkiribas,
$adi vardi rada dazadu valodu runataju un kultiiras parstavju prata,
sastatot tiesi un netiesSi fonologiski ikonisku vienibu izpausmes trijas
darba valodas: anglu, latviesu un krievu.



Promocijas darba visparigs apraksts

Pétijuma aktualitate

Miusdienas lingvistiskais ikoniskums visparigi un it seviski
fonologiskais ikoniskums ir nokluvus$i daudzu starpdisciplinaru
specialistu intereses loka, efektivi izmantojot tadu nozaru ka
filozofijas, valodniecibas, neirologijas, uzvedibas zinatnes, nei-
ropsihologijas, kognitivas zinatnes, semiotikas, ka ari reklamas
un tirdzniecibas veicinaSanas, informacijas tehnologijas un nei-
rolingvistiskas programmeésanas pétijumu metodes un principus.
Ikoniskums ka universalu instrumentu kopums arvien vairak tiek
lietots, lai parvarétu valodas un kultiras barjeras sazina. Inte-
rese par lingvistiska ikoniskuma dazadu formu pétijumu rezultatu
lietisko lietojumu pastavigi pieaug, jo to sekmé ekonomiski, sociali
un sazinas apsvérumi, tadéjadi padarot fonologiska ikoniskuma
izmantoSanas teorétisko pamatu par Joti plasu un perspektivu péti-
jumu lauku.

Pasaules razosanas un patérésanas globalizacija, tirgus transna-
cionala integracija un uznémejdarbibas internacionalizacija ir radi-
jusi vajadzibu péc globalu zimolu izveides, nosakot nepiecieSamibu
parnest informaciju dazadam lingvistiskam kopienam. Nemot
vera, ka dazadas lingvistiskas un kultiiras kopienas var raksturot
dazadu pakapju lingvistiskais attalums, ir sarezgiti radit zimolu
nosaukumus, zimolu attélus un reklamas sauklus, ko vienlidz lab-
veligi uztvers un interpretés atsSkirigu valodu runataji un kultaru
parstavji. Lai nodroSinatu efektivu precu reklamu, tirgzinibu
specialistiem jarupejas, lai kognitivas, semiotiskas un lingvistiskas
iezimes, kas ieklautas zimola un saukla nozimé, butu kopigas péc
iespéjas lielakam lingvistiskas un kultiiras parstavju daudzumam.
Firmu un precCu nosaukumi, saukli, pazinojumi, kuru meérkis ir
izraisit paredzamu uztvéreja reakciju, tiek analizéti no fonoseman-
tiskas perspektivas dazados zinatniskos, popularzinatniskos un
popularos medijos. Nemot véra globalizacijas tendences uznémeéjdar-
biba, precu starptautiskas tirgzinibas nepiecieSamibu un pieaugoS$o
tulkosanas apjomu, fonologiska ikoniskuma izpausmju sastatamais
pétijums klust aktuals, jo var sniegt vertigus teorétiskus un lietiskus
rezultatus.



Pétijuma novitati nosaka vairaki apsvérumi.

1.

Promocijas pétijums ir pirmais méginajums izstradat detalizétu
pamatu fonologiska ikoniskuma sastatamajai analizei anglu-lat-
viesu-krievu valodas kombinacija; $is analizes rezultatiem var
bt augsta pievienota vértiba tadas jomas ka starptautiska tirg-
ziniba, uznémeéjdarbiba, starpkultiiru un tulkosanas studijas.

. Nemot véra seSas atSkirigas fonologiska ikoniskuma tipologi-

jas, izstradata jauna fonologiska ikoniskuma tipu klasifikacija,
saskanojot lingvistikas un semiotikas pieeju Sis paradibas
kategorizéesana.

Pétijuma ierosinats izraudzities ipasu fonologiska ikoniskuma
tipu - kontekstualo fonologisko ikoniskumu, kas konstatéjams
parsegmenta limeni, kad meérktiecigs neikonisku lingvistisko
vienibu izvietojums pielauj nozimes komunikaciju uz ikoniska
pamata.

Nemot vera, ka pasreiz anglu valoda lietotaja terminologija
ir daudz pretrunu un atskiribu, pétijuma izstradats detal-
izéts konceptualais pamats, ko varétu izmantot turpmakajos
fonologiska ikoniskuma pétijumos. So konceptudlo pamatu
var talak pielagot, lai saskanotu attiecigo nozaru termi-
nologiju latviesu un krievu valoda.

Péc autoru retorikas fonologiska aspekta analizes izstradatas
vadlinijas, ka rikoties ar fonologiska ikoniskuma izpausmém
ekspresivo tekstu tulkoSana, ja to nosaka tulkojuma merkis.
Promocijas darba veikta fonologiska ikoniskuma izpausmju
sastatama analize anglu-latvieSu-krievu valodas kombinacija;
tas rezultats ir trilingvals SIV glosarijs, kas turpmak izmanto-
jams Kka instruments studijam tadas nozarés ka leksikologija,
sastatamas valodu studijas un tulkosanas studijas.

Pétijuma merki
1. Izpeétit fonologisko ikoniskumu ka lingvistisku un semiotisku

paradibu sastatama perspektiva, izmantojot starpdisciplinaru
pieeju tas analizei un klasifikacijai.

. Noteikt un klasificet universalas, relativi universalas un

konkrétai valodai specifiskas skanu, skanu kopu un ikonisku
vardu ipasibas anglu, latvieSu un krievu valoda.



3.

4.

Noteikt, aprakstit un izstradat kontekstuala fonologiska ikonis-
kuma jedziena definiciju.

Izstradat detalizétu fonologiska ikoniskuma tipu klasifikaciju,
lai izveidotu teorétisko pamatu Sis paradibas izpétei trijas
darba valodas.

Pétijuma uzdevumi

iy

2)

3)

4)

izpetit lingvistiskas zimes patvalibas teorijas pamatotibu un
apjomu, lai nodroSinatu teorétisko pamatu fonologiska ikonis-
kuma sastatamajam pétijumam tris darba valodas;

saskanot terminologiju, kas izmantota par pamatu lingvis-
tiska un it seviski turpmakaja fonologiska ikoniskuma dazado
formu izpétes procesa;

izvertet ekspresivo tekstu tulkoSana sastopamas prob-
lémas, ja autora retorikas fonologiskais aspekts tulkojuma
butu saglabajams; izstradat vadlinijas, ka rikoties—problemu
gadijuma;

izanalizét fonologiska ikoniskuma nozimi zimolu nosaukumu
un reklamu sauklu izstrade, izmantojot to ka lidzekli pared-
zamu uztvéréju uzvedibas reakciju izraisiSana gan viena
valoda, gan lokalizacijas procesa.

Pétijuma hipotéze

Valodas ekspresivo resursu dazadiba, kas pamatota fonologiska
ikoniskuma principos, arvien vairak tiek izmantota motivejosa vai
manipuléjosa vienvalodas un daudzvalodu sazinas prakse, kas aktu-
alize pievérsanos fonologiskajam ikoniskumam gan ka lingvistiskai,
gan ka semiotiskai paradibai un rosina arvien efektivaku sazinas
formu izstradi, lai veiksmigi parvarétu lingvistiskas un kultiras
robezas.

Pétijuma objekts
Skanu imitéSanas un skanu simbolisma sistémas anglu, latviesu
un krievu valoda.

Pétijuma priekSmets
Fonologiskais ikoniskums sastatamaja skatijuma.



Pétijuma teoreétiskais pamats

Promocijas darba teorétisko pamatu veido daudzu zinatnieku
pétijumi par ikoniskuma veidiem ka valodas, semiotikas un
fonosemantikas paradibu: E. R. Andersons (Anderson), M. Bréde,
D. BolindZers (Bolinger), M. Danesi (Danesi), G. Diflots (Diffloth),
M. Dingemanse (Dingemanse), V. Dreslers (Dressler), A. FiSers (Fischer),
0. FiSere (Fischer), L. Hintone (Hinton), R. Jakobsons (Jakobson), O. Jes-
persens (Jespersen), L. Dekipers (de Cuypere), D. Kiss (Kies), V. Krofts
(Croft), K. Masuda (Masuda), M. Nenijs (Ndnny), ]. Nikolsa (Nichols),
V. Nots (Néth), J. Ohala (Ohala), P. Pernisa (Perniss), C. Pirss (Peirce),
E. Sepirs (Sapir), B. Vorfs (Whorf), S. Voronins (BopoHuH); par sin-
estéziju: B. Balla (Balla), S. Dejs (Day), M. Diksons (Dixon), K. Emoreja
(Emmorey), R. Kitovics (Cytowic), L. Markss (Marks), M. Sakamoto
(Sakamoto), A. Ucumi (Utsumi); par tulkosanas teoriju: M. Beikere
(Baker), A. Cestermans (Chesterman), B. Hatims (Hatim), A. Lafevérs
(Lefevere), H. Lambeérs (Lambert), 1. Meisons (Mason), K. Norda (Nord),
K. Reisa (Reiss), K. Séfnere (Schdffner), G. Turijs (Toury), A. Veisbergs u. c.

Pétijuma metodologija

Promocijas darba izmantotas kvantitativas un kvalitativas
sastatamas analizes metodes, ieklaujot fonosemantisko analizi un
kvalitativo novértésanu, kas veikta, izskatot 120 anglu valodas SIV
un to lidzinieku paraugus latvieSu un krievu valoda. Izlase veidota,
izmantojot NVivo 11 programmatiras vaicajuma funkcijas, atlasot
visus SIV, kas lietoti analizétaja avota teksta - DZ. R. R. Tolkina (7ol-
kien) darba ,Gredzenu pavelnieks”. Veikta datu statistiska analize,
izmantojot 117 anglu valodas skanu ikoniskos celmus, 118 latvieSu
valodas skanu ikoniskos celmus un 85 krievu valodas skanu ikonis-
kos celmus. Tapat veikta semiotiska analize, satura un konteksta
analize, ieklaujot kognitivi pragmatisko analizi, teksta analizi un
autora retorikas analizi, nemot véra tie$a un netie$a fonologiska
ikoniskuma izpausmes ekspresivajos un operativajos tekstos, proti,
dailliteratiiras un reklamas tekstos un sauklos. Saukli anglu un
krievu valoda atlasiti divas datubazés: www.adslogans.co.uk un tex-
tart.ru, ka ari virkné drukato un tieSsaistes avotu; saukli latviesu
valoda izraudziti no autentiskiem tekstiem: tieSsaistes un drukatiem
reklamas sludinajumiem, zinojumiem un plakatiem, ka ari radio un
TV reklamraidijumiem.
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Pétijuma teorétiskas dalas nozime

Pétijuma teorétiskas dalas nozimi nosaka (1) nepiecieSamiba
izstradat vispusigu pieeju fonologiska ikoniskuma ka valodas un
semiotikas paradibas analizei sastatama skatijuma, (2) nepieciesa-
miba izstradat detalizétu fonologiska ikoniskuma tipu klasifikaciju
atbilstosi miusdienu starpdisciplinaro pétijumu prasibam, ka ari
(3) nepieciesamiba saskanot terminologiju atbilsto$aja nozare.

Pétijuma praktiskas dalas nozime

1. Vadlinijas, ka rikoties ekspresivo tekstu tulkoSanas laika
radusos problému gadijumos, ja autora retorikas fonologiskais
aspekts ir japarnes uz tulkojumu, ieteicamas izmantoSanai
tulkoSanas teorijas un prakses kursa.

2. Fonologiska ikoniskuma lietojuma analizes rezultatus rek-
lamu un motivéjosu sauklu saceréSanai, sekmeésanai un
lokalizéSanai var izmantot sociolingvistikas, komunikacijas
zinatnes, starpkultiiru sazinas un starptautiskas tirgzinibas
studiju kursa.

3. Petijjuma procesa sastadito trilingvalo SIV glosariju var
izmantot specialisti dazadas nozareés, kuri strada anglu-latvie-
Su-krievu valodas sastatijuma.

4. Promocijas darba iegiitas atzinas par fonologisko ikoniskumu
var tikt izmantotas ka pamats turpmakajiem pétijumiem
darba valodas (anglu, latvieSu un krievu) sastatama
perspektiva.

Pétijuma rezultatu aprobésana

Promocijas pétijuma izstrades gaita notikusi aktiva lidzdaliba
starptautiskos tikloSanas pasakumos, kas veltiti ikoniskuma, tul-
koSanas studiju u. c. radniecigu tematu pétijumiem. Promocijas
pétijuma rezultati ir prezenteti 14 starptautiskas zinatniskas kon-
ferences un simpozijos, ka ari atspoguloti 10 publikacijas, no kuram
divas ir ieklautas ISI Web of Science datubazes pamata krajuma un
viena - ERIH+ datubaze (sk. 52.-53. Ipp.). Pétijjuma rezultati ir integ-
réeti Rigas Tehniskas universitates LietiSkas valodniecibas institiita
doceéto kursu studiju programma levads valodniecibad, Leksikologija un
stilistika, Profesionalas literatiiras merklasiSana un interpretéSana un
Valodas starpkulturalie aspekti.
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PROMOCIJAS DARBA SATURA IZKLASTS

Promocijas darbu veido ievads, seSas pamata dalas, secindjumi,
bibliografija un tris pielikumi.

1. da]a. Lingvistiskais ikoniskums sinhronija un diahronija

Promocijas pétijuma 1. dala sniegts visparigs parskats par pas-
laik pieejamajiem pétijumiem lingvistiska ikoniskuma joma, kon-
kretak pievérSoties fonologiskajam ikoniskumam. Nemta véra gan
vésturiska pieeja, gan miusdienu nozares pétijumi par So paradibu.
Pédejo 20 gadu laika ir publicéts liels skaits pétijumu, kas norada,
ka valoda pastav gan patvaligums, gan nepatvaligums nominacija.
Tiek piedavati jauni pieradijumi stabilas, atkartotas saiknes esa-
mibai starp formu un nozimi morfologiska, sintaktiska un diskursa
limeni (sk. Givon 1984; Croft 2003; Haiman 2008: 35-37). Musdie-
nas peétijumi par ikoniskumu valoda ir paplasinati, lai veidotu kom-
promisu starp dazadam citam ikoniskuma formam, ieskaitot zimju
valodu, uzvedibas un neirologiskas reakcijas uz ikoniskumu. Nesenie
pétijjumi par lingvistiska ikoniskuma nozimi kognitivajos proce-
sos aptver plasu tematu loku, pieméram, skanu ikonu asociacijas
ka artikulaciju, darbibu un uzvedibas modelus ietekméjoss faktors
(Vainio u. c. 2013; 2016; Rabaglia u. c. 2016), ikoniskums ka faktors
valodas apguve, kas ietekmé mnemoniskos procesus (Nygaard u. c.
2009; Lockwood u. c. 2016; Preziosi, Coane 2017), un kategorizacija
(Lupyan, Casasanto 2015).

Latvija ir bijusi pastaviga un arvien pieaugosa interese par lat-
vie$u valodas fonétikas un fonologijas jautdjumiem. Saja joma ir
veikts véra nemams pétijumu skaits. Var minét vairakus promi-
nentus zinatniekus, kuri darbojusies $aja joma, pieméram, E. Liepa
(1979), A. Laua (pieméram, 1997), D. Markus (pieméram, 1999; 2000;
Markus, Bonda 2014) un J. Grigorjevs (pieméram, 2000). Sastatamie
pétijumi par dazadam lingvistiska ikoniskuma formam paradijas
20. gadsimta pédéja desmitgadg, tacu pamats Siem pétijumiem tapa
20. gadsimta 50. gados, kad tika publicéti pirmie pétijumi, kuros
analizéta latvieSu un anglu valodas fonétiska sistéma. M. Bréde
bija pirma zinatniece, kura pievérsas fonologiskajam ikoniskumam
anglu-latvieSu valodu pari un aizsaka pétijjumus minetaja nozarée
(Bréde 1997; 1999a; 1999b).
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Miusdienas lingvistisko ikoniskumu ka semiotikas paradibu
péta, izmantojot valodas izpétes semiotikas pieeju ka specifisku
ikoniskuma gadijumu vai vienu no trim nozimes tipiem semiotikas
vispariga izpéte. Lingvistiska ikoniskuma analize saistiba ar semi-
otikas visparigo izpéti ir mérojusi garu celu no vienkarSas ono-
matopoézes jeb skanu imitacijas ikoniskuma pamatu atpaziSanas
(sk. Jespersen 1964) lidz plasai dazadu ikoniskuma izpausmju izpétei
valoda un literattura (sk. Fischer, Nanny 2001).

Lingvistisko ikoniskumu ka paradibu var novérot dazados valo-
das organizacijas limenos, sakot ar fonologisko limeni - gan apaks-
segmenta, gan parsegmenta limenl -, un turpinot morfologiska,
leksiska un teksta limeni. Lidz ar to ikoniskums ir valoda izplatits
un tas var paradities dazadas formas, ko ne vienmeér atpazist ka
primari ikoniskas, jo lietoSanas gaita tas pienémusas indeksiskas un
simboliskas Ipasibas. Semiotiskas pieejas piemérosana lingvistiska
ikoniskuma izpéte pielauj plasaku skatu uz ikoniskuma paradibu, ko
tradicionali uzskata ka formas un nozimes attiecibu; tas ari pielauj
ietvert citas, ne tik tieSas ikoniskuma formas.

Lidz nesenam laikam lielako uzmanibu $is nozares izpété veltija
ikoniskuma analizei fonologiska un leksikas limeni, galvenokart pie-
verSoties skanu imitacijas un skanu simbolisma jautajumiem, tacu
miusdienas pétijumu apjoms par lingvistiska ikoniskuma izpausmém
morfologiska limeni pieaug, pieméram, par gramatisko ikoniskumu,
kam pievérsta uzmaniba valodas butibai veltita plasa peétijjuma
(Jakobson 1965); taja minéti daudzi diskusiju izraisijusie apgalvo-
jumi, pieméram, ka daudzskaitla formveidosanas (piedékla) pievie-
nosana padara vardu garaku un tadejadi lielaku runataja uztveré,
varddarinasanas ikoniskumu (pieméram, Anderson 1998; Ungerer
1999; Piller 1999); leksikas limena ikoniskumu (pieméram, Klamer
2001; de Cuypere 2008); sintakses, teksta un diskursa limena ikonis-
kumu (pieméram, Dressler 1992; Whissel 2000, Perniss u. c. 2010).

1. dala tiek piedavats tris ikoniskuma principu apraksts: kvan-
titates principa, izcéluma principa un tuvuma principa. Nemot
vera fonologiska ikoniskuma u. c. saistito paradibu definicijas un
tipologiju, lai klasificetu dazus konceptus, terminus un izvairitos no
iespéjamas nekonsekvences terminu lietojuma, konkréetaja pétijjuma
tiek pienemta un izmantota talak atspogulota fonologiska ikonis-
kuma definicija un klasifikacija.
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Fonologiskais ikoniskums ir varda ipasiba, ko nosaka raksturi-
gas, butiskas, atkartotas un relativi stabilas nepatvaligas saiknes
esamiba starp (saknes) varda fonémam un objekta-denotata
iezimi, kas pienemta par apziméjuma pamatu. Promocijas pétijuma
fonologiskais ikoniskums kategorizéts $adi (sk. 1. attélu).

‘ Fonologiskais ikoniskums ’

! !

TieSais fonologiskais Netiesais (sekundarais)
ikoniskums (onomatopoéze) fonologiskais ikoniskums
Neleksisks ‘ Leksisks Fonoestétisks H Asociativs ‘ Kontekstuals
Akustiskais H Artikulacijas \

1. attels. Fonologiska ikoniskuma veidi (© Tatjana Smirnova)

Tadéjadi fonologiskais ikoniskums ir iedalits tieSds un netieSas
formas kategorija. TieSais fonologiskais ikoniskums talak iedalits
leksiskas un neleksiskas onomatopoézes apakskategorija. TieSo fono-
logisko ikoniskumu veél talak var iedalit akustiskaja un artikulacijas
onomatopoézes apaksSkategorija. NetieSo fonologisko ikoniskumu
iedala fonoestetiskaja, asociativaja un kontekstualaja ikoniskuma
formu apakskategorija. Fonoestézija ir visparpienemta noteiktu skanu
un skanu Kopu asociésana ar konkrétu nozimi; asociativais ikonis-
kums aptver dazadu izmeéru, attalumu, gaiSuma utt. simbolismu;
kontekstualais fonologiskais ikoniskums paradas valodas organizacijas
parsegmenta limeni, to var aprakstit ar lielaku konvencionalitates un
konteksta atkaribas pakapi. Kontekstualais fonologiskais ikoniskums
paradas, kad mérktiecigs neikonisku valodas vienibu izvietojums pie-
lauj nozimes komunikaciju uz ikoniska pamata. Péc fonologiska ikonis-
kuma pétijuma konceptualas struktiras noskaidrosanas $i paradiba
apskatita nakamaja pétijuma dala ka fonosemantiskas analizes objekts.
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2. dala. Fonosemantiska pieeja fonologiska ikoniskuma
izpete

Saja dala uzmaniba pievérsta fonologiskajam ikoniskumam
saistiba ar fonosemantisko pieeju, aplikojot fonosemantikas
principus, mérkus un likumus. Tiek aprakstitas SIV un to tipologijas
ipasibas. Saja pétijuma dala sniegts ieskats ari skanu simbolisma
teorija, atsaucoties uz to ka netieSo fonologisko ikoniskumu, kas
ietver tadus aspektus ka ipasibas, tipologija, skanu ikoniska funkcija
SSV un fonoestémas. 2. dalas meérkis ir noteikt skanu ikoniskuma
sistému praktiskas analizes teorétisko pamatu anglu, latvieSu un
krievu valoda, lai to varétu izmantot pétijuma 3. dala.

Fonologiskais ikoniskums ir pétits fonosemantikas aspekta
saskana ar tas principiem un péc tas likumiem. Fonosemantis-
kaja pieeja onomatopoeézi uzskata par vides skanu verbalu atveidi,
izmantojot konkretas valodas lidzeklus. Tiek apgalvots, ka visus
SIV veido péc viena pamatprincipa - lielakaja dala gadijumu pastav
tieSa skanisko elementu atveide ar attiecigdm fonémam, kas pie-
der pie ta pasa (psiho)akustiska tipa ka noteiktas skanésanas ele-
menti, kaut ari atveidi vienmeér raksturo lielaka vai mazaka meéra
aptuvenums. Gandriz visam SIV fonémam piemit skanu ikoniskas
ipaSibas, un SIV sakne ir strukturali semantiski dalama. Izteiks-
mes minimala vieniba, kas tieSi saistita ar satura minimalo vienibu
onomatopoéze, ir akustiskais fonemotips. No sada viedokla rau-
goties, akustiskais fonemotips ir 11dzigs morfémai skanu neikoni-
skaja leksika. SIV darinasana ir loti specifisks modeléeta varda
darinasanas gadijums.

Savukart, SSV visvairak apzimé objektu dazada veida kustibas,
formu, izméru un struktiru, attdlumus, gaismas paradibas, gaitas
veidu, mimiku, cilvéku un dzivnieku emocionalos un fiziologiskos
stavoklus. Skanas SSV atvasina to nozimi no tiesas asociacijas starp
skanam un uztveres elementiem. SSV, kas parstav artikulacijas
kustibas, parada loti augstu universaluma limeni dazadas valodas.
Nozimes kodéSana skanu simbolisma leksikas konceptualizacijas
procesa tiek saistita ar sinestézijas paradibu, kas Skietami ir viena
no galvenajam skanu simbolisma psihofizikala pamata sastavdalam
(Jakobson 1987; Cytowic 2002). Kognitivi semiotiskas sistémas var
tikt izmantoti dazadi konceptuali un valodas instrumenti, lai vienu
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un to pasu emocionalo sastavu kodeétu, izraisot konkrétas sinestezis-
kas reakcijas.

SIV un SSV paradas sintaktiskas un kontekstualas sakaribas ar
citiem valodas elementiem. Kad tie tiek izmantoti kombinacija ar
citiem vardiem vai konstrukcijam, loti biezi tie pienem specifiskas
ipasibas un augstaku ekspresivitates limeni. Turklat skanu sim-
bolisms var paradities teksta arl augstaka limeni par leksikologisko,
t. i, konkretu simbolisku nozimi var izteikt, izmantojot nevis SSV,
bet gan noteiktu neikoniskas leksikas vienibu izvietojumu. Tatad
tieSs un netiess fonologiskais ikoniskums var paradities teksta ne
tikai leksikas limeni, t. i, tas tiek 1stenots, izmantojot SIV un SSV, bet
ari sintaktiska un parsegmentala limeni, izmantojot tadus valodas
izteiksmes lidzeklus ka asonansi, aliteraciju un izpausmes ritmisku
izvietojumu. Tadejadi, salidzinot dazadu valodu skanu ikoniskas
sistémas, ir nepiecieSams salidzinat ne tikai skanu ikoniskos var-
dus, bet ari dazadas nozimes ikoniskas izpausmes. Si iemesla dé]
2. dala 1pasa uzmaniba ir pievérsta kontekstualajam fonologiskajam
ikoniskumam ka paradibai, kas ir konstatéjama augstakos valodas
hierarhijas limenos, proti, sintaktiskaja un, kas ir daudz svarigak,
tekstudlaja limeni. Ka jau iepriekS minéts, konkrétas nozimes
simbolisks atveidojums var tikt istenots, izmantojot nevis SSV, bet
gan neikoniskas leksikas vienibu izvietojumu, kas var ikoniski nodot
talak nozimi, izteiksmi un emocijas.

Ritms ir viena no ikoniskajam paradibam, kas var paradities gan
valoda, gan arpus tas. Regulars ritms (jeb ritmisks paralélisms)
sekmé valodas elementu piederibu vienam veselam un tadéjadi
pastiprina kontekstuali noteiktu elementu savstarpéju saikni.
Semantisks uzsvars Skietami ir fonétiska uzsvara dabisks rezul-
tats, un 81 kategorija ari veido ritma ,kinétisko nozimi”, kas ir
lidzigi konstruéta skanu seciba, uzsverot kinétiskas nozimes, kas
paradas teksta péc ikoniskas zimes principa, t. i., kad pastav tiesa
motiveta saikne starp apziméjama nozimi un apziméjosa fonémam.
Ritms ir balstits uz vienu no ikoniskuma pamatkategorijam - kvan-
titates principu, kas ir atkartoSana un paralélisms, jo ritms klist
spilgti izteikts vien tad, kad pamatu atkarto vairakas reizes. Ritma
apziméjosais speks ir plasi izmantots tirgdarbiba, publiskaja runa
un motivejosa diskursa. Sava ikoniskaja spéja ritms pastiprina
nododamo informaciju, padara to atpazistamu un atmina paliekosu,
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tas ievie$ kartibu izpausmé, padarot to harmoniskaku. Vairak vai
mazak izteikts ritms ir klatesoss lielakaja dala veiksmigu reklamu
un motivéjosu sauk]u.

2. dala piedavati vairaki novérojumi un secindjumi par tieSu un
netiesu fonologisko ikoniskumu, ka tas paradas dazadas valodas.
Skanu imitacija ir universals fenomens, kas demonstré augstu
konsekvences limeni skanas/nozimes atveides modelos visas valo-
das. Vienlaikus skanu simbolisma fenomens, lai arl tas pamata ir
ikonisks, var but vairak vai mazak specifisks valodai un kultarai.
Nozimes attiecinaSanas pamata konkrétam fonoestémam ir paraza,
katras konkrétas valodas konceptuala struktiira un individualie
informacijas kognitivas apstrades aspekti, ko nosaka subjektiva pa-
saules uztvere.

3. dala. Skanu imitaciju sistémas anglu, latvie$u un krievu
valoda: sastatama analize

Pétijuma 3. dala aplikota kvantitativa un kvalitativa darba valodu
skanu imitaciju sistemu sastatama analize, piedavajot statistisku
apskatu par onomatopoézes gadijumiem, ka tie paradas avotvalodas
teksta. Apskata ieklauts to SIV saraksts, kas paradas teksta, un So
vardu latviesu un krievu valodas lidzinieki, ka art informacija par to
paradiSanas biezumu originalteksta. Ir nepiecieSams konkretizét,
ka atbilstosie latvieSu un krievu valodas SIV nav ieguti kvantitativi
statistiskaja analize, ka tas ir anglu valodas SIV gadijuma. Atbilstosie
latvieSu un krievu valodas SIV nav iegiiti, pétot avotteksta tulkojumu
versijas, jo tas ir tehniski sarezgiti tekstu autortiesibu dél. Paralélo
tekstu analizi varétu veikt nakotné, ja gan avotteksta, gan ta tulko-
jumu versijas biitu pieejamas elektroniskaja formata. Atbilstosie lat-
vieSu un krievu valodas onomatopoétiskie vardi ir iegiti, izmantojot
bilingvalo vardnicu (Letonika.lv un Tilde latviesu valodai un Oxford
Russian English Dictionary un Large English-Russian Dictionary krievu
valodai). Kvantitativie dati par anglu, latviesu un krievu valodas SIV
tiek analizéti, lai klasificetu SIV ka akustiska vai artikuldcijas tie$a
fonologiska ikoniskuma eksemplarus, nonakot pie konkrétiem secina-
jumiem par SIV lidzibu un atskiribu anglu, latvieSu un krievu valoda,
ka arl par specifiskam to fonéetiskas konstrukcijas un fonotaktiskas
izplatibas ipasibam.
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Ekspresivo tekstu pétiSanai ka empirisko datu avots izvéleti
120 SIV anglu valoda. Promocijas darba dots avotteksta izmantoto
SIV saraksts, kam seko tabula ar latvieSu un Kkrievu valodas SIV,
kurus var uzskatit par anglu valoda uzradito vardu lidziniekiem.
Nemot véra 120 parauga anglu valodas un to latvieSu un krievu valo-
das lidzinieku statistiskas analizes procesa iegiitos rezultatus, veikti
konkreti kvantitativie novérojumi.

1. 117 anglu valodas skanu imitéjosSie celmi atbilst 118 latvieSu

valodas un 85 krievu valodas skanu imitéjoSajiem celmiem.

2. SIV celmi parada izteiktu tendenci uz vienzilbigumu -
83 (71 %) anglu valoda, 112 (97 %) latvieSu valoda un
63 (47 %) krievu valoda.

3. Fonémas, kas visbiezak paradas skanu imitéjoSo celmu
sakotnéja pozicija, ir sadas - anglu valoda: /s/ - 23 vieni-
bas, /k/ - 19 vienibas, /b/ - 15 vienibas; latvieSu valoda:
/K/ - 23 vienibas, /p/ -13 vienibas, /s/ - 11 vienibas; krievu
valoda: /k/ - 9 vienibas, /s/ - 9 vienibas, /[/ - 8 vienibas,
/g/ - 8 vienibas.

4. Visbiezak sastopamas fonoestémas ir Sadas - anglu valoda:
/sn/ - 7 vienibas, /Kl/ - 7 vienibas, /kr/ - 8 vienibas; latviesu
valoda: /kl/ - 10 vienibas, /pl/ - 8 vienibas, /sp/ - 6 vienibas;
krievu valoda: /sk/ - 4 vienibas, /st/ - 3 vienibas, /hr/ -
3 vienibas un /gr/ - 3 vienibas.

5. LatvieSu valoda ir lidzskanu savienojums, kas ir rak-
sturiga visu SIV lokam, proti, /-kSk-/ [k[c], kas paradas ka
noslédzosSais skanu kopa 11 (11 %) celmiem.

LatvieSu valoda ir vairak skanu imitéjoso saknu vardu neka anglu
un Kkrievu valoda. Latviesu valoda skiet produktivaka un atvértaka
attieciba uz jaunu vardu darinasanu neka abas paréjas darba valo-
das. LatvieSu valoda ir redzams ari lielaks skaits aloformu, kad
imitetais skanas modelis var tikt ikoniski attélots dazadas saistitas
formas (pieméram, klakskét un klikskéet). Krievu valoda ir mazak
skanu imitéjoso saknu vardu neka anglu un latviesu valoda. Kaut ari
analize veikta, nemot vera tikai dalu visu SIV, fakts, ka izlasé krievu
valodas SIV skaits ir par vairak neka 30 % mazaks attiecigi anglu un
latvieSu valoda, lauj apgalvot, ka $1ir konstanta tendence.

Viens no svarigakajiem SIV skanu ikoniski pamatotajiem ele-
mentiem ir celma patskana skana. Anglu, latvieSu un krievu
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valodas augsta paceluma prieksejas rindas patskaniem ir tendence
ikoniski apzimeét ne parak skalas augsejas skanas. Zema paceéluma
patskaniem un divskaniem, kuru sastava tie atrodas, ir tendence
apzimét skalakas zemas skanas. SIV saknes patskanu garums parada
atspogulotas skanas garumu - garie patskani un divskani atspogulo
ilgstosas skanas un isie patskani atspogulo isakas skanas.

Daudzi SIV anglu, latviesu un krievu valoda demonstre loti augstu
fonéetiskas struktiiras lidzibas pakapi, tatu to morfologiska struk-
tira atskiras atkariba no valodas.

Skanu imitacija ir fenomens, kas pastavigi attistas, un valodas
lietotaji pastavigi rada jaunus SIV. Vardnicas biezi vien tos laikus
nespé€j ieklaut, kaut ar1 kopigas valodas runataji Sos vardus saprot
pat tad, ja vini tos nelieto. Sis empiriskais novérojums apstiprina
divu secinajumu pareizibu:

1) SIV tiesam ir darinati péc konkréta modela, un valodas lieto-

taji So modeli atpazist,

2) jebkuras valodas skanu imitéSanas sistémas pétijums un ana-
lize butiba nav pabeidzama, jo valoda nepartraukti paradas
jauni SIV.

Skatoties uz SIV ka uz valodas paradibu, kas japarnes no vienas
valodas otra, promocijas pétijjuma secinats, ka nozimes un izteiks-
mes zudumu tulkojuma (kas notiek tapéc, ka anglu un krievu valoda
ir mazak skanu imitéjoSo celmu neka latvie$u valoda) var kompenseét
ar leksiskiem un gramatiskiem lidzekliem, t. i., ar leksisko papildina-
jumu un gramatisko transformaciju.

4. dala. Fonologiskais ikoniskums tulkosana

Saja pétijuma dala aptverti jautajumi, kas attiecas uz tulko$anas
studiju nozari, koncentréjoties uz ekspresivo un operativo tekstu
tulkosanu. Valodas ikoniskuma fenomens regulari paradas ekspresi-
vajos un operativajos tekstos gan varda, gan augstakos limenos; ta
parnese, atveidosana un lokalizacija interlingviskajos nosacijumos
potenciali var radit tulkoSanas problémas. Autentiskus un pamato-
tus secinajumus, kas respekté fonologisko ikoniskumu, var izdarit
tikai tad, ja $is paradibas skata darbiba, t. i., lingvistiska un situaciju
konteksta, tapéc nepiecieSams raksturot So kontekstu, ievérojot
literara un reklammateriala diskursa darbibas aspektus sastatama
perspektiva.
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Dazadu valodas paradibu sastatiSana un pretstatiSana starp
valodam, ja paradibas ir sintagmatiska konteksta tekstuala limeni,
visbiezak tiek asociéta ar tulkoSanu. Sastatitie teksti var sniegt loti
nozimigu informaciju, kas attiecas uz attieciga fenomena darbibu tada
pasa vai lidziga situacijas konteksta dazadas valodas, ja Sie teksti ir
vienas izpausmes tulkojuma versijas.

Nemot vera, ka darba turpinajuma ieklauta analize saistita ar
tulkoSanu, pétijuma 4. dala piedavats ieskats visparéja tulkosanas
teorija un jautdjuma par stilistisko efektu saglabasanu tulkojuma,
ka ari iztirzata pieeja tulkoSanai no ekspresivo un operativo tekstu
skatupunkta. Tapat Saja dala piedavats sastatamas analizes paraugs,
apskatot lokalizétas sauklu versijas darba valodas.

Moderna tulkoSanas teorija ir balstita uz konceptu par tulkojumu,
kas orientéts uz merkauditoriju, tulkojot avottekstu ar dazadam
piemérosanas pakapém, lai nodrosSinatu, ka merkteksts isteno ta
primaro funkcionalo noliku, ko nosaka tulkojuma mérkis skopos. No
tulkotaja tiek sagaidita atbildibas uznemsanas par to, lai tulkojums
bitu adekvats un atbilstu ierosinataja un sanémeéja gaidam. Turklat
no dailliteratuiras tulkotaja tiek sagaidita ne tikai avotvalodas atveide
atseviski forma, satura vai nozimé, bet ari tas izteiksmé. Moderna
tulkoSanas teorija pielauj valodas saglabasanu vai tas pieméroSanu
mérkvalodai dazadas pakapés. Sie varianti var paradities avotvalodas
formas, nozimes, funkcijas, satura un efekta aspekta. Nav konven-
cionali noteiktas saglabasanas vai adaptacijas pakapes, tapéc tulkota-
jam $1 pakape ir japiemero katram atseviskam tulkojumam, nemot
veéra ierosinataja un sanémeja prasibas.

Konkreta autora izmantoto fonéetisko izteiksmes lidzeklu
atveidojums, t. i., avotteksta autora retorikas fonologiska aspekta
parnesSana, var radit tulkoSanas problému. Tadi fonologiska iko-
niskuma eksemplari, kas atklajas vardu limeni ka SIV un SSV, var
tikt parnesti relativi vienkarsa veida, un, ja neeksisté ekvivalenta
leksika, var izmantot tadus kompensacijas mehanismus ka paskaid-
rojosais tulkojums vai transkripcija. Teksta pastavosa kontekstuala
fonologiska ikoniskuma atveide, ja ta atrodas augstaka limeni par
vardu, ir sarezgita, jo tulkotajam vienlaikus bitu jaatveido pas-
reizéja informacija, stils un avotvalodas tulkoSanas vienibu esté-
tiskais efekts. Sada gadijuma nav iesp&jams izvairities no zinama
nozimes un nokrasas zuduma. Tapéc tulkotdjam, kur$ tieSam
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meégina saglabat autora retorikas fonétisko aspektu mérkteksta
augstakaja iespéjamaja pakapé, butu jaatrod smalks lidzsvars
starp avotteksta stilistisko nokrasu un iespéjamu tas semantisku
un stilistisku zudumu.

Operativo tekstu tulkoSana ir viens no lielakajiem izaicinajumiem,
ar ko tulkotajam var nakties saskarties. Operativajiem tekstiem ir
tendence but daudzfunkcionaliem, tapéc nodrosinat, ka merkteksts
$1s funkcijas veic bez zinama pragmatiska zaudéjuma, ne vienmér ir
iespéjams. Sada veida tekstu tulkojumos ir svarigi nemt véra faktu, ka
saturs var but pakartots formai un informacijas vertiba var tikt sama-
zinata lidz minimumam.

Péc tulkoSanas metozu un problému parskata sasaistes ar novero-
jumiem par apskatamas paradibas sastatamas analizes objekta izveli,
promocijas darba radusies Sadi secinajumi:

1) sastatot paradibu vardu limeni, konteksts nav nepieciesams,
tacCu tas vienmer ir janem veéra, sastatot kontekstuala fonolo-
giska ikoniskuma piemérus,

2) kontekstuald fonologiskda ikoniskuma parnese ir sarezgits
uzdevums, kas var radit problémas, un ta izpilde dazkart var
nebiit iespéjama.

5. dala. Fonologiskais ikoniskums ekspresivajos tekstos

Nakama pétijuma dala apskata fonologiska ikoniskuma izman-
toSanas analizi ekspresivajos tekstos. Ir iztirzata probléma, kas
saistita ar fonéetisko stilistisko lidzeklu atveidi ekspresivas prozas
tulko$ana. Saja dala par sastatamas analizes objektu piedavats izve-
leta literara darba un ta tulkojuma versiju parskats, izvértéjot tos
péc funkcionalas tulkosSanas teorijas kritérijiem. Lai analizétu un
ilustréetu metodes un panémienus, ko tulkotajs varétu izmantot avot-
teksta autora retorikas parnesei no vienas valodas otra, par analizes
objektu ir izvéléts Dz. R. R. Tolkina izcilais darbs ,Gredzenu pavél-
nieks” un ta tulkojumu versijas.

Tiek piedavats plass empiriskais materials, aptverot 18 fono-
logisko izteiksmes lidzeklu lietojuma piemérus, kas ir istenoti ka
fonologiska ikoniskuma izpausmes avotteksta un ta tulkojuma tris
versijas - vienu latviesu valoda un divas krievu valoda. [zmantoto
tulkoSanas metozu analize un iegiitie mérkteksti atlauj noteikt vis-
parejas tendences autora retorikas parnesei divas avotvalodas.

21



Péc dazadu tiesa un netie$a fonologiska ikoniskuma izpausmju
analizes ekspresivajos tekstos ir noteiktas vairakas visparigas
tendences. Onomatopoéze galvenokart ir universala un noteiktai
valodai mazak raksturiga paradiba. Lielaka dala anglu valodas
SIV var tikt atveidoti ar latvie$u vai krievu valodas lidziniekiem,
kas ne tikai apzimé to pasSu nozimi, bet ir ari lidzigi fonétiskas
struktiras zina. Daudzam skanam avota un mérkvaloda ir ta pati
ikoniska vértiba - vibréjosa, ribosa skana tiek imitéta ar skanas
[r] atkartoSanu; rezonéjosa metaliska skana tiek imitéta ar nazalo
skaneni, kas izmantots SIV beigu dala; skanu kopa (eksplozivs
lidzskanis + /r/) tiek izmantota, lai atveidotu skanu, kas rodas isa
kontakta starp divam virsmam un sabruksanas skanu; nebalsigs
berzenis apzimé SnakSanu. Ir skanas, kuram vai nu nav tadas pasas
ikoniskas veértibas vai ar1 tas imité, balstoties uz konkrétas valo-
das tradicijam, pieméram, piléSanas skana vai rikles skana, bet,
kopuma skatoties, viss skanu imitacijas mehanisms anglu, latviesu
un krievu valoda ir loti lidzigs. Visas tris valodas skanu imitacija
atspogulojas ne vien leksikas limeni, t. i., SIV forma, bet ar1 teksta
limeni. Skanésanas atveidi var veikt, izmantojot konkréeto skanu
aliteraciju un asonansi.

Skanu simbolisms ir fenomens, kas vairak tiecas sekot tradicijai.
DaZu skanu un skanu kopu simboliska vertiba var bt valodai vairak
vai mazak specifiska. Turklat skanu simbolisma izpausmes konkréta
valoda dazreiz ir patvaligas. Ir relativi konstanti skanu simbolisma
gadijumi, bet pastav ari tadi gadijumi, ko varetu saukt par ad hoc vai
kontekstualu skanu simbolismu - paradibu, kas var paradities teksta,
kad skanas vai skanu kopas iegtust specifisku nozimi tikai konkreta
kontekst], t. i., tas tiek izmantotas metaforiski. Dazas relativi stabi-
las skanu simbolisma izpausmes ir universalas, tapéc tas iespéjams
parnest no vienas valodas otra, tacu ad hoc skanu simbolisms vien-
meér ir sameéra patvaligs un raksturigs kontekstam, tapéc ta adekvats
atveidojums ne vienmer ir iespéjams.

Ritms ir universala paradiba, tapéc ritmisku izteiksmes izvieto-
jumu, kas lietots, lai ikoniski parnestu vai pastiprinatu kadu nozimi,
viegli var atveidot jebkura mérkvaloda. Laiku pa laikam adekvatu
informacijas un originala stilistiskas un estétiskas vértibas atveidi
nosaka gadijuma rakstura avota un mérkvalodas skanu ikoniskuma
sistému nesakritiba. Taja pasa laika veél viens svarigs faktors, kas
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ietekmé fonologiska ikoniskuma saglabasanas pakapi mérktekst3,
ir pieeja tulkojumam, ko izvelgjies katrs tulkotajs. Ir secinats, ka
fonologiska ikoniskuma izpausmi avotteksta potenciali ir iespéjams
atveidot mérkvaloda, ja tas nepiecieSams tulkojuma mérkim.

6. dala. Fonologiskais ikoniskums operativajos tekstos

Saja pétijuma dala aplikota reklimu un motivéjoso sauklu
analize sastatama perspektiva ar merki izprast un konstatét iespé-
jas un ierobezojumus tirgdarbibas un iedvesmojosu véstijumu
lokalizacija starp darba valodam (anglu, latvieSu un krievu). Saukli,
kas ieklauti parauga, ir raditi, izmantojot vismaz vienu fonologiska
ikoniskuma gadijumu, pieméram, aliteraciju, asonansi, ritmisku
izteiksmes izvietojumu, ko papildina citas ikoniskas nozimes atvei-
dojuma formas; tatad tas sniedz perfektu objektu, lai iedibinatu
universalas, relativi universalas un valodai specifiskas fonologiska
ikoniskuma izpausmes operativajos tekstos.

Ekonomikas tendences, kas paradijas 20. gadsimta vida un ko
raksturo pasaules razoSanas un patérésanas globalizacija, ir ievie-
susas nepiecieSamibu péc globalu zimolu attistibas un radijusas jau-
nus izaicinajumus, kas saistiti ar precu un pakalpojumu tirgdarbibu
starptautiska méroga. Transnacionala tirgu integracija un uznéméj-
darbibas internacionalizacija rada nepiecieSamibu péc informacijas
parneses starp dazadam lingvistiskam kopienam, lai vérstos pie
plasakas auditorijas universali saprotama un pievilciga veida. Nemot
vera, ka dazadas lingvistiskas un lingvistiski kulturalas kopienas
var raksturot dazadu pakapju lingvistiskais attalums, ir diezgan
sarezgiti radit zimolu nosaukumus un attélus, ka arl reklamu
sauklus, ko labvéligi uztvers un interpretés dazadu valodu runataji
un dazadu kultiiru parstavji. Lidz ar to reklamtekstu veidotajiem
un zimolu vaditajiem jauzpemas tirgdarbibas véstijuma izstrades
izaicinajums, kas ietekmétu patérétaju pirkSanas lémumus visa
pasaulé. Tirgdarbibas specialistiem ir svarigi, lai universalas kog-
nitivas, semiotiskas un lingvistiskas iezimes biitu ieklautas zimola
un saukla nozime, tadéjadi nodrosSinot efektivu precu reklamu.

Ikoniskumu ka universalu instrumentu kopumu arvien vairak
lieto, lai sazina parvarétu nacionalas un kulturalas robeZas. Valodas
izteiksmes resursus, kas balstiti uz fonologiska ikoniskuma princi-
piem, var izmantot, lai veiktu komunikativo funkciju. Tas padara Sos
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resursus par izcilu instrumentu parliecino$a un manipuléjosa komu-
nikacija, it seviski operativo tekstu sagatavosana. Tirgotaji apliecina
foneétisko izteiksmes lidzeklu nozimi zimolu nosaukumu un reklamu
sauklu izstrade; So paradibu apzinati izmanto, lai ietekmétu uztve-
réja uzvedibu. Gan tieSo, gan netieSo fonologisko ikoniskumu plasi
lieto zimolu nosaukumu veido$ana, un $aja joma pieaug eksperi-
mentalo pétijumu skaits. Tas zimola ipasibas, ko visbiezak izplata,
izmantojot netieSu fonoastétisko ikoniskumu, ietver sieviskibu/
viriskibu, gaiSumu/koSumu un maigumu/raupjumu. BiezZi izmanto
ariasociativo ikoniskumu (izméra simbolismu).

Dazado ikoniskuma formu potencials ka veids, lai izplatitu vésti-
jumus starp valodam un kultiiram, ir novértéts daudzos pétijumos,
tacu lidz Sim bridim vislielaka interese ir koncentréta uz universalo
grafiska un attélu ikoniskuma pievilkSanas speku. Plass pétijums
par semantiska un emocionala satura ikonisku attélojumu var sek-
meét izpratni par procesiem, kas ir pamata sajitu un emocionalas
pieredzes konceptualizacijai, it ipasi starpvalodu situacija.

Gadijumos, kad jatulko vai jalokalizé tirgdarbibas vai iedves-
mojosi véstijumi, lai tie butu pievilcigi dazadam lingvistiskam kop-
ienam, jaapdoma nozimes ikoniskas atveides aspekti sastatama
perspektiva, nemot vera kultira saknotus pienémumus. Informacijas
kodéSana ir tradicijas saknots priekSmets, kas var biit nacionals,
lokals, dazi var but formali vai ar likumigu statusu, citi attiecas uz
kultiru un ar tiem var manipulét. Izaicinajumus, kas saistiti ar
fonologiska ikoniskuma izpausmju parnesi starp valodam, kontrolé
emocionala satura konceptualizacijas un verbalizacijas atskiribas,
kas balstitas konkretas valodas uzbuve.

Parsegmentalas sinestéziskas metaforas reti parada augstu
tulkojamibu, it ipasi, ja valodas ir no dazadam valodu saimém.
Ritms ir vienigais ikoniskais elements, ko var vienkarsi reproducét
starpvalodu tulkoSanas procesa. Taja pasa laika sinestéziskas meta-
foras, kas balstitas konkréta skanu vai skanu kopu izvietojuma,
t. i, veidotas, izmantojot aliteracijas, asonanses un konsonanses
lidzeklus, tulkojuma biezi neitralizé vai izlaiz. Lidz ar to fonologiska
ikoniskuma lietojuma izteiktais efekts avotvaloda lielakoties zud.

Péc valodas ikoniskuma resursu lietojuma analizes visas pro-
mocijas darba analizétajas valodas ir secinams, ka anglu valoda Sos
resursus lieto daudz plasak, turklat to lietojuma efekts ir izteiktaks
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un izsekojamaks. Tas skaidrojams ar faktu, ka tirgdarbibas nozare,
kas reklamé preces un pakalpojumus latvieSu un krievu valoda
runajosa vide, ir attistibas stadija. Vienlaikus tas paver plasaku tir-
gus potencialu pétijjumiem $aja nozaré. Turpmaka to metoZu analize,
kas norada, ka ritms, onomatopoéze, aliteracija, asonanse un sintes-
téziskas metaforas var tikt izmantotas operativo tekstu izveidé gan
vienas valodas robezas, gan starp valodam, var sekmét efektivu un
universali pievilcigu tirgdarbibas un iedvesmojoSu kampanu attis-
tibu, kas spéj sasniegt auditoriju globala méeroga.
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NOBEIGUMS

Pédejas desmitgades raksturo pieaugosa interese par ikoniskumu
valoda un literatira, ka ari palielinas eksperimentalo un instru-
mentalo pétijumu skaits, kas pievérsas ikoniskumam, attiecibam
starp dazadam ikoniskuma formam, it ipasi ikoniskumam kogniti-
vaja modelé$anad. Daudzi zinatnieki péti fonologiska ikoniskuma
jautdjumus un tadas $1 lingvistiska ikoniskuma izpausmes ka
onomatopoéze un skanu simbolisms saistiba ar tematiem par valo-
das izcelSanos, etimologiju, runas ekspresivitati un valodas zimes
motivaciju.

Lingvistisko ikoniskumu ka paradibu var novérot daZados
valodas organizacijas limenos, fonologiska limeni - gan apaksSseg-
menta, gan parsegmenta limeni -, morfologiska, leksiska un teksta
limeni. Analizéjot paradibas, kas izmantotas ka $1 promocijas darba
pétijuma objekti, tiek nemti véra tris ikoniskuma principi - kvan-
titates princips, izcéluma princips un tuvuma princips.

Promocijas darba izdaritie secinajumi var but noderigi gan
teorétiska, gan praktiska nozimé tadu profesiju parstavjiem ka
valodniekiem, kuru uzmanibas centra ir ikoniskuma paradibas
analize, terminologiem un terminografiem, kuri ir atbildigi par ter-
minu saskanos$anu un vienado$anu, un tulkotajiem, kuriem jarisina
ar fonologiski ikoniskiem elementiem saistitas problémas dazadas
valodas.

Secinajumi

- Fonologiski ikoniski valodas elementi veido sintaktiskas un kon-
tekstualas sakaribas ar citiem valodas elementiem un biezi pie-
nem specifiskas ipasibas un augstaku ekspresivitates limeni, kad
tos izmanto kombinacija ar citiem vardiem vai konstrukcijam.
Nemot véra konteksta lielo ietekmi uz fonologiska ikoniskuma
izpausmi teksta, promocijas darba ierosinats jauns fonologiska
ikoniskuma veids - kontekstualais fonologiskais ikoniskums, kas
paradas valodas organizacijas parsegmenta limeni un ko var
aprakstit ar lielaku konvencionalitates un konteksta atkaribas
pakapi. Kontekstualais fonologiskais ikoniskums paradas, kad
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meérktiecigs neikonisku valodas vienibu izvietojums pielauj nozi-
mes komunikaciju uz ikoniska pamata.

Promocijas darba analizétas darba valodu sastatamas skanu
ikoniskuma sistémas un nozimes ikoniskuma atveidojumi aug-
stak par varda limeni, jo fonologiskais ikoniskums var paradities
teksta ne tikai leksikas limeni. Secinats, ka noteikta simboliska
konkrétas nozimes atveide var tikt Istenota, izmantojot nevis
ikoniskus vardus, bet gan konkrétu neikoniskas leksikas vienibu
izvietojumu.

Péc sesu fonologiska ikoniskuma tipu klasifikacijas izpétes pro-
mocijas darba piedavata vispusiga klasifikacija, kas izmantota
turpmaka pétijuma gaita. Klasifikacija lauj aplikot fonologiski
ikoniskas paradibas parsegmenta, varda un augstaka limeni, kon-
centréjoties uz varda nominaciju un nozimi neatkarigi no limena,
kura tas paradas.

Dazado ikoniskuma formu potencials ka lidzeklis, lai izplatitu
véstijumus starp valodam un kultiiram, ir novértéts neskaitamos
pétijumos, tacu lidz Sim bridim vislielaka uzmaniba ir pievérsta
universalajam grafiskd un attélu ikoniskuma pievilkSanas
spékam. VisaptveroSs pétijums par semantiskd un emocionala
sastava ikonisku attélojumu var sekmét izpratni par procesiem,
kas ir pamata sajiitu un emocionalas pieredzes konceptualizaci-
jai, it ipaSi starpvalodas situacija.

Statistiskas un sastatamas anglu, latviesu un krievu valodas SIV
analizes rezultati promocijas darba liecina, ka vislielakais skanu
imitéjoSo celmu skaits ir latvieSu valoda. Krievu valoda ir mazak
skanu imitéjoSo celmu neka anglu valod3, tacu krievu valodas SIV
celmi ir produktivaki. Daudzi SIV anglu, latviesu un krievu valoda
uzrada loti augstu lidzibas pakapi to fonétiskaja struktira,
tacu SIV morfologiska struktiira atskiras atkariba no valodas.
Nozimes un izteiksmes zudumu, ko tulkojuma var izraisit darba
valodu skanu imitéjoSo sistéemu nesakritiba, var kompensét ar
leksiskiem un gramatiskiem lidzekliem, t. i., ar leksisko papildina-
jumu un gramatisko transformaciju.

Sasaistot tulkoSanas metoZu un problému analizi ar apskata-
mas paradibas sastatamas analizes objekta izveles pardomam,
izdarami secinajumi: (1) konteksts nav nepiecieSams, sastatot
paradibu vardu limeni, tac¢u tas vienmeér ir janem véera, sastatot

27



kontekstuala fonologiska ikoniskuma piemérus; (2) kontekstuala
fonologiska ikoniskuma parnese ir arkartigi sarezgits uzdevums,
kura izpilde var radit probléemas. Fonologiska ikoniskuma izpaus-
mes avotteksta var atveidot mérkvaloda, ja tas ir nepiecieSams
tulkojuma mérkim.

- Konkréeta autora izmantoto fonetisko izteiksmes lidzeklu atvei-
dojums, t. i, avotteksta autora retorikas fonologiska aspekta
parnesana, var radit tulko$anas problému. Tadi fonologiska ikonis-
kuma eksemplari ka tiesi vai netiesi fonologiski ikoniski vardi vai
SIV un SSV var tikt parnesti relativi vienkarsa veida, un, ja trikst
atbilstoSas leksikas, var izmantot tadus kompensacijas mehanis-
mus ka paskaidrojosais tulkojums vai transkripcija.

« Teksta pastavosa kontekstudld fonologiska ikoniskuma atveide
ir sarezgita, jo tulkotdjam vienlaikus butu jaatveido pasreizéja
informacija, stils un avottvalodas tulkoSanas vienibu estétiskais
efekts, un $ada gadijuma nav iespéjams izvairities no zinama
nozimes un nokrasas zuduma. Tapéc tulkotajam, kurs merkteksta
tieSam meégina saglabat autora retorikas fonétisko aspektu aug-
stakaja iespéjamaja pakape, bus jaatrod smalks lidzsvars starp
avotteksta stilistisko nokrasu, semantiku un stilistisku zudumu.

«  Péc manipuléjosas reklamas valodas ikoniskuma resursu lieto-
juma analizes visas darba valodas secinams, ka anglu valoda Sos
resursus lieto daudz plasak un ka to lietojuma efekts ir izteiktaks
un izsekojamaks. To var skaidrot ar faktu, ka tirgzinibas nozare,
kas reklameé preces un pakalpojumus latvieSu un krievu valodas
runajosa vide, ir attistibas stadija, jo ta paradijusies salidzinosi
nesen, tacu tas paver plasaku tirgus potencialu radit papildu
veértibu, apzinati izmantojot valodas ikoniskuma resursus.

Ieteikumi turpmakiem pétijumiem

Turpmakos pétijjumos varéetu biit lietderigi sastadit trilingvalu
skanu ikonisko vardu un tekstu krajumu, kas dotu iespéju pétit So
paradibu gan sinhroniski, t. i., salidzinat, ka Sie vardi tiek izmantoti
dazados Zanros, lai redzetu, kada rezultata sasnieg$anai tie izman-
toti, gan diahroniski, lai dokumentétu izmainas valoda. Diahronisko
analizi var veikt, salidzinot lingvistiska ikoniskuma izpausmes folk-
lora un dailliteratara.
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Operativie teksti ir labs fonosemantiskas analizes objekts to
nespontana rakstura un izteikta stilistiska ieziméjuma dél, ka ar1
tapéc, ka tie veidoti, lai mérkauditorijas reakcija butu paredzama.
Turpmaka to metozu analize, kas norada, ka ritms, onomatopoéze,
aliteracija, asonanse un sintestéziskas metaforas var izmantot
operativo tekstu izveidé gan viena valoda, gan starp valodam, var
sekmeét efektivu un globali pievilcigu tirgzinibu un iedvesmojosu
kampanu attistibu, kas spé&j sasniegt auditoriju plasa méroga.

LietiSkajai fonologiska ikoniskuma izpausmju analizei latvieSu
valoda veidotajos operativajos tekstos ir lielisks tirgus potencials.
Instrumentals pétijums, kura izmantotas kognitivas, neirolingvisti-
kas un psiholingvistikas metodes par to, ka latvieSu valodas runataji
uztver konkrétas skanas un fonoestémas, ka ari par to, vai konkreéts
zimola nosaukums vai sauklis var izraisit prognozéjamu ietekmi
uz pircéju uzvedibu, ir pelnijis uzmanibu. Sida pétijuma rezultatus
biitu iespéjams komercializét.
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TEZES

Fonologiski ikoniski valodas elementi veido sintaktiskas un kon-
tekstualas sakaribas ar citiem valodas elementiem un biezi pie-
nem specifiskas ipasibas un augstaku ekspresivitates limeni, kad
tos izmanto kombinacija ar citiem vardiem vai konstrukcijam.
Nemot véra konteksta lielo ietekmi uz fonologiska ikoniskuma
izpausmi teksta, promocijas pétijuma ierosinats jauns fonolo-
giska ikoniskuma veids - kontekstualais fonologiskais ikoniskums,
kas paradas valodas organizacijas parsegmenta limeni un ko var
aprakstit ar lielaku konvencionalitates un konteksta atkaribas
pakapi.

. Promocijas darba izstradata jauna vispusiga fonologiska ikonis-
kuma tipu klasifikacija uz sesu saistito paradibu klasifikaciju
pamata. Jauna Klasifikacija lauj aplikot fonologiski ikoniskas
paradibas parsegmenta, varda un par vardu augstaka limeni,
koncentréjoties uz to nominaciju un nozimi neatkarigi no limena,
kura tas paradas.

. Vislielakais skanu imit€joSo celmu skaits ir latvieSu valoda.
Krievu valoda ir mazak skanu imitéjoSo celmu neka anglu
valoda, tacu krievu valodas skanu imitéjoSo vardu celmi ir pro-
duktivaki. Daudzi SIV anglu, latvieSu un krievu valoda uzrada
augstu lidzibas pakapi to fonétiskaja struktira, tacu to mor-
fologiska struktiora atskiras atkariba no valodas. Nozimes un
izteiksmes zudumu, ko tulkojuma var izraisit darba valodu
skanu imitejoso sistéemu nesakritiba, var kompensét ar leksis-
kiem un gramatiskiem lidzekliem, t. i., ar leksisko papildinajumu
un gramatisko transformaciju.

Konkréta autora izmantoto fonétisko izteiksmes lidzek]u atvei-
dojums, t. i, avotteksta autora retorikas fonologiska aspekta
parnes$ana, var radit tulkoSanas problému. Tadi fonologiska
ikoniskuma eksemplari ka tie$i vai netiesi fonologiski ikoniski
vardi vai SIV un SSV var tikt parnesti relativi vienkarsa veida, un,
ja trukst atbilstoSas leksikas, var izmantot tadus kompensacijas
mehanismus ka paskaidrojosais tulkojums vai transkripcija.

. Manipuléjosas reklamas valodas ikoniskuma resursu lietojuma
analize visas darba valodas lauj secinat, ka anglu valoda Sos
resursus lieto daudz plasak un to lietojuma efekts ir izteiktaks un
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izsekojamaks. To var izskaidrot ar faktu, ka tirgzinibas nozare,
kas reklamé preces un pakalpojumus latvieSu un krievu valo-
das runajosa vide, paradijusies salidzinosi nesen, tacu tas paver
plasaku tirgus potencialu radit papildu vértibu, apzinati izmanto-
jot valodas ikoniskuma resursus.
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INTRODUCTION

Phonological iconicity as an instance of linguistic iconicity
has attracted attention of linguists and philosophers since the
first studies on the matter of motivation of linguistic sign were
undertaken. However, systematic studies of this phenomenon
within the framework of a definite discipline started to be carried
out only in the second half of the 20" century, when the discipline
of Phonosemantics was established. The discipline deals with the
development of the theoretical basis for the study of sound iconic
language phenomena, providing the tools that allow summarizing,
generalizing and classifying the existing findings in the field. As
the discipline is constantly evolving, consistent efforts should
be made to develop a new research methodology that meets the
requirements of the contemporary research community and
allows employing modern methods of instrumental research. As
the body of knowledge on the phonologically iconic elements of the
language is growing, there is a need to unify classifications of the
related phenomena, namely, sound symbolic and onomatopoeic
words, submorpemic units and phonaesthemes. Moreover, since
phonological iconicity is addressed by scholars from different fields
of research, the terminological framework is not consistent, which
is yet another challenge to be addressed conducting comprehensive
cross-disciplinary research in the field.

Onomatopoeic words are constructed according to definite
patterns in all languages and their acoustic form is conditioned by
different phonotactic principles and constraints and the choice of
definite phonemes characteristic of particular languages. The factors
that determine this choice concern the language itself, its norms,
patterns, and conventions, as well as the cultural background of the
language users. Particular sounds and sound clusters may trigger
similar or absolutely different associations in relation to meaning
among representatives of different cultures or speakers of different
languages. Therefore, phonological iconicity is the phenomenon
that may be better understood studying it synchronically in the
course of contrastive studies. Such issues as the differences in
the phonetic composition of sound imitative and sound symbolic
words, relationships between the acoustic forms of the signifiers
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and associations such words induce in the minds of representatives
of different linguistic and cultural backgrounds will be addressed
in greater detail in the Doctoral Thesis by contrasting the
manifestations of directly and indirectly phonologically iconic units
in three working languages: English, Latvian and Russian.

General Overview of the Doctoral Thesis

Topicality of the Research

Nowadays, linguistic iconicity in general and phonological
iconicity in particular has become the focus of interest of
specialists in many interdisciplinary fields, which have emerged
making efficient use of the research methods and principles
of such areas as psychology, linguistics, neurology, behavioral
studies, neuropsychology, cognitive science, semiotics, advertising
and promotion, information technologies, and neurolinguistic
programming. Iconicity as an aggregate of universal tools is
increasingly applied to transcend national and cultural borders
in communication. The interest in the applied use of the research
results on various forms of linguistic iconicity is constantly growing
promoted by economic, social and communication considerations
thus making the theoretical foundation for the applied use of
phonological iconicity a very wide and perspective field of research.

Globalization of world manufacturing and consumption,
transnational integration of markets and internationalization
of entrepreneurial activity have brought about the need for
the development of global brands, conditioning the necessity
to transfer information across various linguistic communities.
Taking into consideration that various linguistic and lingua-
cultural communities may be characterized by various degree of
linguistic distance, it is rather challenging to create brand names,
brand images and advertising slogans perceived and favorably
interpreted by speakers of different languages and representatives
of different cultures. In essence, marketing specialists have to
consider cognitive, semiotic and linguistic features to be inherent
in a brand and slogan meaning, which can be common to as many
lingua-cultural communities as possible, in order to ensure
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successful promotion of commodities. Names of the companies
and products, slogans, statements that are aimed to induce
certain predictable reaction of a recipient are analyzed from the
phonosemantic perspective in various scientific, popular-scientific
and popular media. Taking into account the globalization tendencies
in business, the need for international marketing of products, and
growing amount of translation activity, the contrastive study of
manifestations of phonological iconicity appears topical as it may
yield valuable theoretical and applied results.

The Novelty of the Research is conditioned by the following

considerations:

1. The present research is the first attempt to develop a
comprehensive framework for contrastive analysis of
phonological iconicity in English-Latvian-Russian language
combination; the results of this analysis may have high
added value in such fields as international marketing,
entrepreneurship, and cross-cultural and translation studies;

2. Having considered six different typologies of phonological
iconicity, the author develops a new classification of the
types of phonological iconicity reconciling the linguistic and
semiotic approaches to the categorization of this phenomenon.

3. A special type of phonological iconicity - contextual
phonological iconicity - is proposed; it is manifested at the
suprasegmental level when the purposeful arrangement of
non-iconic linguistic units allows communicating meaning on
the iconic ground.

4. Having considered the existing inconsistencies in the use of
terminology in the English language, the author proposes a
detailed conceptual framework to be used in further research
on phonological iconicity. This conceptual framework may be
further adopted to reconcile the respective field terminology
in the Latvian and Russian language.

5. Having analyzed the phonological aspect of authorial
rhetoric, the author proposes the guidelines for dealing with
manifestations of phonological iconicity in translation of
expressive texts if it is required by the skopos of translations
and translation task.

35



6.

Contrastive analysis of the manifestations of phonological
iconicity within the English-Latvian-Russian language
combination has been performed, which resulted in the
development of a tri-lingual glossary of sound imitative
words that may be further used as a tool in student training
in such fields as lexicology, contrastive language studies, and
translation studies.

The Aims of the Research

1y

2)

3)

4)

to study phonological iconicity in contrastive perspective
as both linguistic and semiotic phenomenon using a cross-
disciplinary approach to its analysis and classification;

to identify and classify universal, relatively universal and
language specific properties of sound iconic words and sound
clusters in English, Latvian and Russian;

to identify, describe and develop a definition for the concept of
contextual phonological iconicity;

to develop a detailed classification of the types of phonological
iconicity to form a comprehensive theoretical basis for the
study of this phenomenon in the working languages.

The Tasks of the Research:

1y

2)

3)

4)

to study the validly and scope of the theory of arbitrariness
of linguistic sign in order to provide theoretical foundation
for the contrastive study of phonological iconicity in three
working languages;

to reconcile the terminological framework to be used as
the basis for further research on various forms of linguistic
iconicity and phonological iconicity in particular;

to consider the challenges occurring in translation of
expressive texts if the phonological aspect of the authorial
rhetoric should be sustained in translation and to develop the
guidelines for dealing with such challenges;

to analyze the role of phonological iconicity in developing
brand names and advertising slogans as a means of causing
predictable behavioral responses of the recipients, both
intralingually and in the process of localization.
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The hypothesis of the research

The variety of expressive resources of the language based
on the principles of phonological iconicity are increasingly used
in persuasive or manipulative monolingual and multilingual
communication practice, which requires addressing phonological
iconicity as both linguistic and semiotic phenomenon, thus creating
the necessary basis for understanding its psychophysiological
foundation, which in its turn allows developing more efficient forms
of communication that may successfully transcend linguistic and
cultural borders.

The object of research
Sound imitative and sound symbolic systems of the English,
Latvian and Russian language

The subject of research
Phonological iconicity in contrastive perspective

Theoretical framework of the research

Theoretical framework of the Doctoral Thesis is based on the
works of many prominent authors dedicated to the study of different
types of iconicity as linguistic, semiotic and phonosemantic
phenomena: E. R. Anderson, D. Bolinger, M. Bréde, W. Croft,
L. de Cuypere, M. Danesi, G. Diffloth, M. Dingemanse, W. Dressler,
A. Fischer, O. Fischer, L. Hinton, R. Jakobson, O. Jespersen, D. Kies,
K. Masuda, M. Nanny, ]J. Nichols, W. No6th, ]J. Ohala, P. Perniss
Ch. Pierce, E. Sapir, S. Voronin, B. Whorf; synesthesia: B. Balla,
R. Cytowic, M. Dixon, S. Day, K. Emmorey, L. Marks, M. Sakamoto,
A. Utsumi; translation studies: M. Baker, A. Chesterman, B. Hatim,
J. Lambert, A. Lefevere, I. Mason, Ch. Nord, K. Reiss, Ch. Schiffner,
G. Toury, A. Veisbergs, , and many others.

Methodological framework of the research

The main methods of analysis employed by the author of the
Doctoral Thesis include both quantitative and qualitative contrastive
analyses, including phonosemantic analysis and qualitative
evaluation, performed examining the sample of 120 English sound
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imitative words and their counterparts in Latvian and Russian, the
sample has been designed using NVivo 11 software query functions
extracting all sound imitative words used in the analyzed source
text - “Lord of the Rings” by J.R.R. Tolkien; statistical data analysis
performed on 117 English sound iconic stems, 118 Latvian sound
iconic stems and 85 Russian sound iconic stems; semiotic analysis,
content and context analysis, including cognitive pragmatic
analysis, text analysis and analysis of authorial rhetoric, considering
the manifestations of direct and indirect phonological iconicity
analyzing expressive and operative texts, namely, fiction and
advertising copy and slogans. The slogans were retrieved from
databases www.adslogans.co.uk and textart.ru, listing slogans in
English and Russian, as well as a variety of printed and online
resources; the slogans in the Latvian language have been handpicked
from authentic texts: online and printed advertisements, billboards
and posters, as well as radio and TV commercials.

The theoretical significance of the research

The theoretical significance of the research is determined by the
necessity to develop a comprehensive approach to the analysis of
phonological iconicity as both linguistic and semiotic phenomenon in
contrastive perspective, the necessity to elaborate the classification
of the types of phonological iconicity to meet the requirements of
the contemporary interdisciplinary research, as well as the need to
reconcile the terminological framework in the given field.

The practical significance of the research

1. The guidelines for dealing with the challenges occurring in
translation of expressive texts if the phonological aspect of the
authorial rhetoric shall be transmitted in translation can be
recommended for application within the course on translation
theory and practice.

2. The results of analysis of the application of phonological
iconicity in composition, promotion, and localization of
adverting and motivational slogans can be used within the
courses on sociolinguistics, communication studies, cross-
cultural communication, and international marketing.
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3. A tri-lingual glossary of sound imitative words compiled
within the framework of the following work can be applied
by specialists in various fields working within the English-
Latvian-Russian language combination.

4. The findings of the present Doctoral Thesis concerning
phonological iconicity may be used as a foundation for further
investigations on the issue in contrastive perspective in the
working languages.

The approbation of research results

Constantly developing and updating the knowledge base,
the author of the Doctoral Thesis actively participates in the
international networking events dedicated to the research on
iconicity, translation studies and other matters within the scope of
her research interests. The research findings have been presented
at 14 international conferences and symposiums, reflected in 10
publications two of which are included in the core collection of the
IS1 Web of Science database, and one in ERIH+ database. The research
results have been integrated into the curricula of such study courses
delivered by the author at the Institute of Applied Linguistics, Riga
Technical University, as “Introduction to Linguistics”, “Lexicology
and Stylistics”, “Reading and Interpretations of Professional
Literature”, and “Cross-Cultural Aspects of the Language”.
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CONTENTS OF THE DOCTORAL THESIS

The Doctoral Thesis consists of the Introduction, six parts,
Conclusions, Bibliography, and three appendices.

Part 1 “Linguistic Iconicity in Synchrony and Diachrony”
provides an overview of the existing body of research on linguistic
iconicity in general and phonological iconicity in particular
considering both historical approaches to the study of this
phenomenon and the contemporary research in the field. In the
last 20 years, numerous studies have been published advocating
the principle of non-arbitrariness in language and presenting new
evidence on the existence of stable recurrent connection between
form and meaning at morphological, syntactic, and discursive level
(cf. Givon, 1984; Croft, 2003; Haiman, 2008: 35 - 37). Nowadays,
the study of iconicity in language has been extended to comprise
various other forms of iconicity, including sign language, behavioral
and neurological reactions to iconicity. Recent research on the
role linguistic iconicity plays in cognitive processes covers a wide
range of topics, for example, sound iconic associations as a factor
affecting articulation, actions, and behavioral patterns (Vainio et al.,
2013, 2016; Rabaglia et al., 2016), iconicity in language acquisition
as a factor affecting mnemonic processes (Nygaard et al.,, 2009;
Lockwood et al., 2016; Preziosi and Coane, 2017), and categorization
(Lupyan and Casasanto, 2015).

In Latvia, there has been a constant and growing interest in the
issues of phonetics and phonology of the Latvian language. There is
a significant body of research in the area. A number of the prominent
scholars addressing the issue can be mentioned, for example,
such researchers as E. Liepa (1979), A. Laua (e.g. 1997), D. Markus
(e.g. 1999, 2000; Markus, Bonda 2014) and ]. Grigorjevs (e.g. 2000).
Contrastive studies dedicated to various forms of linguistic iconicity
appeared in the last decade of the 20th century, but the foundation
for this research was laid in the 1950s, when the first studies
analyzing phonetic systems of the Latvian and English language
were published. M. Bréde was the first scholar to address the issues
of phonological iconicity in the English/ Latvian language pair and
laid the foundation for further search in this field (1997, 1999a;
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1999b), which has become the basis for research in the present
Doctoral Thesis as well.

Nowadays, linguistic iconicity as a semiotic phenomenon is
studied within the semiotic approach to the study of language as a
specific instance of iconicity, or one out of three types of signification
within the general study of semiotics. Analysis of linguistic iconicity
within the general study of semiotics has gone a long way from mere
recognition of iconic foundation of onomatopoeia (cf. Jespersen,
1964) to a comprehensive research of various manifestations of
iconicity in language and literature (cf. Nanny and Fischer, 2001).

Linguistic iconicity is a phenomenon that can be observed at
various levels of language organization, starting with phonological
level, at both sub- and suprasegmental level, morphological, lexical,
and textual level. Thus, iconicity is pervasive in language, and it may
be manifested in a range of forms, which are not always recognized
as being primarily iconic because in the course of use they have
acquired indexical and symbolic characteristics. Adopting a semiotic
approach to the study of linguistic iconicity allows for a wider view
on the phenomenon of iconicity traditionally considered as a form-
meaning correspondence; it also allows accounting for other, less
direct forms of iconicity.

Until recently, most attention in the research in this field
was dedicated to the analysis of iconicity at the phonological
and lexical levels mainly addressing the issues of onomatopoeia
and sound symbolism, however, nowadays, there is a growing
volume of research on manifestations of linguistic iconicity at the
morphological level, for example, iconicity of grammar addressed
within a comprehensive study dedicated to the essence of language
(Jakobson,1965), where statements having cased much discussion
was made that addition of a plural inflection (suffix) makes a word
longer and thus larger in the perception of the speakers, iconicity of
word formation (e.g. Anderson, 1998; Ungerer, 1999; Piller, 1999);
iconicity at lexical level (e.g. Klamer, 2001; de Cuypere, 2008);
iconicity at syntactic, textual and discursive level (e.g. Dressler, 1992;
Whissel, 2000, Perniss et al., 2010).

Part 1 also provides the description of three principles of
iconicity: the quantity principle, the markedness principle and the
proximity principle.
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Having considered the definitions and typologies of phonological
iconicity and the related phenomena in order to clarify some
concepts and terms in order to avoid possible inconsistency in the
application of terms, the following definitions and a classification of
the types of phonological iconicity are going to be adopted and used
in the present research.

Phonological iconicity is defined as a property of a word that is
conditioned by the presence of an inherent, essential, recurrent and
relatively stable non-arbitrary connection between the phonemes
of a (root) word and the feature of the object-denotant taken as
the basis of nomination. The author of the present Doctoral Thesis
categorizes the types of phonological iconicity as follows (Figure 1).

‘ Phonological iconicity ’

! !

Direct phonological iconicity Indirect (secondary) phonological
(onomatopoeia) iconicity
Non-Lexical “ Lexical “ Phonaesthetic Associative “ Contextual
Acoustic \ ‘ Articulatory \

Figure 1. Types of phonological iconicity (© Tatjana Smirnova).

Thus, phonological iconicity is categorized into the direct and
indirect forms. Direct phonological iconicity is further subdivided
into lexical and non-lexical onomatopoeia. Direct lexical phonological
iconicity can be further subdivided into acoustic and articulary
onomatopoeia. Indirect phonological iconicity is subdivided into
phonaesthetic, associative, and contextual forms of iconicity.
Phonaesthesia is conventional association of certain sounds and
sound clusters with certain meaning; associative iconicity covers
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various forms of size, distance, lightness, etc. symbolism, whereas
contextual phonological iconicity emerges at the suprasegmental level
of language organization, it may be characterized by a greater degree
of conventionality and context dependence. Contextual phonological
iconicity is manifested when the purposeful arrangement of non-
iconic linguistic units allows communicating meaning on the iconic
ground. Having established the conceptual framework for the study
of phonological iconicity, the author considers this phenomenon as
the object of the phonosemantic analysis in the next part.

Part 2 “Phonosemantic Approach to the Study of
Phonological Iconicity” addresses phonological iconicity within
the phonosemantic approach, considering the principles, aims, and
laws of Phonosemantics. Properties of sound imitative words and
their typology are presented. The part also provides insights into
the theory of sound symbolism, referred to as indirect phonological
iconicity covering such aspects as features, typology, the sound
iconic function of sound symbolic words and phonoesthemes. Part
2 is aimed at the establishment of the theoretical framework for the
practical analysis of the sound iconic systems of the English, Latvian
and Russian languages to be performed in Part 3.

Phonological iconicity is studied within the framework of
Phonosemantics in correspondence with its principles and
according to its laws. Within the phonosemantic approach,
onomatopoeia is seen as a verbal imitation of sounds of the
environment by means of a particular language. It has been argued
that all sound imitative words are constructed according to one
basic principle - in most cases there is a direct transmission of
elements of phonation by elements and, consequently, phonemes
belonging to the same (psycho)acoustic types as elements of
the signified phonation, although the transmission is always
characterized by a greater or lesser degree of approximation.
Almost all phonemes of an onomatopoeic word are sound
iconically valid, and the root of an onomatopoeic word is not
structurally-semantically indivisible. The minimal unit of the
plane of expression directly related to the minimal unit of the
plane of content in onomatopoeia is an acoustic phonemotype. In
this respect, an acoustic phonemotype is similar to a morpheme
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of non-sound-iconic lexis. The word formation of sound imitative
words is a very specific case of modeled word formation.

Sound symbolic words (SSWs) most frequently signify different
types of movements, form, size and texture of objects, distance, light
phenomena, types of gait, mimics, emotional and physiological states
of humans and animals. Sounds in SSWs derive their meaning from
direct association between sounds and elements of perception. SSWs
representing articulatory movements display very high degree of
universality in various languages. Coding of meaning in the process
of conceptualization of sound symbolic lexis is associated with the
phenomenon of synesthesia, which appears to be one of the most
important components of psychophysical foundation of sound
symbolism (Jakobson, 1987; Cytowic, 2002). Within cognitive-
semiotic systems, various conceptual and linguistic tools may be
used to code one and the same emotive content inducing certain
synesthetic reactions.

Sound imitative and sound symbolic words enter syntactical and
contextual relations with other elements of language and very often
acquire specific properties and higher degree of expressiveness
being used in combination with other words or structures. Moreover,
sound symbolism may appear in text also at higher than lexicological
level, i.e. certain symbolic representation of a definite meaning
may be realized not through the application of SSWs but through
the particular arrangement of units of non-iconic lexis. So, direct
and indirect phonological iconicity may appear in text not only at
the lexical level, i.e. actualized through the application of SIWs and
SSWs, but also at syntactical and supra-segmental level realized
through the application of such expressive means of language as
assonance, alliteration and rhythmical arrangement of the utterance.
Thus comparing sound iconic systems of different languages it is
necessary to compare not only sound iconic words but also other
means of iconic representation of meaning.

In Part 2, special attention is paid to contextual phonological
iconicity as a phenomenon that appears at higher levels of language
hierarchy, namely, at the syntactical and, what is more important,
at the textual level. Symbolic representation of a definite meaning
may be realized not through the application of SSWs but through
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the particular arrangement of units of non-iconic lexis, which may
convey meaning, mood and emotions iconically.

Rhythm is one of the iconic phenomena that can be manifested
both linguistically and extra-linguistically. Regular rhythm (or
rhythmic parallelism) facilitates the adherence of linguistic units
into one whole and thus reinforces interrelation of contextually
determined elements. Semantic emphasis appears to be a natural
result of phonetic stress, and this category also comprises ‘kinetic
meanings’ of rhythm, which actually are similarly structured
successions of sounds emphasizing kinetic meanings appearing in the
text, i.e. according to the principle of iconic sign. Rhythm is based on
one of the basic principles of iconicity - the quantity principle, that
is repetition and parallelism, as rhythm only becomes pronounced
when a foot is repeated several times. The appellative force of rhythm
is widely employed in marketing, public speaking and motivational
discourse. In its iconic capacity, rhythm reinforces the message, makes
it recognizable and memorable, it brings order into utterance thus
making it more harmonious. A more or less distinct rhythm is present
in the majority of successful advertising and motivational slogans.

Part 2 presents several observations with regard to direct and
indirect phonological iconicity as manifested in different languages.
Sound imitation is a universal phenomenon that displays high degree
of consistency in sound/meaning representation patterns across the
languages. At the same time, the phenomenon of sound symbolism,
although being essentially iconic, may be more or less language
and culture specific. The process of ascribing meaning to certain
phonoesthemes is governed by convention, conceptual structure
of each particular language, and individual aspects of cognitive
processing of information determined by subjective perception of
the world.

Part 3 “Sound Imitative Systems in English, Latvian and
Russian: Contrastive Analysis” is dedicated to the quantitative
and qualitative contrastive analysis of sound imitative systems
of the working languages, presenting the statistical survey of
the cases of onomatopoeia as appearing in the source language
text. The survey includes the inventory of sound imitative words
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(SIWs) appearing in the text and their corresponding Latvian and
Russian counterparts, and the information on the frequency of
their appearance in the original text. It should be specified that
the data on the corresponding Latvian and Russian onomatopoeic
words have not been obtained by means of the quantitative
statistical analysis, as it happened in the case with the English
SIWs. The corresponding Latvian and Russian SIWs have not been
collected by examining translation versions of the source text,
as it appeared to be technically complicated due to copyright
issues. Parallel text analysis may be performed in future provided
both the source text and its translation versions are accessible
in the electronic format. The corresponding Latvian and Russian
onomatopoeic words have been collected with the help of a
bi-lingual dictionary (Letonika.lv and Tilde for Latvian and Oxford
Russian English Dictionary and Large English-Russian Dictionary
for Russian). The quantitative data on the English, Latvian
and Russian SIWs are further analyzed to classify the SIWs as
instances of acoustic or articulatory direct phonological iconicity
reaching certain conclusions on the similarities and differences
of SIWs in the English, Latvian and Russian languages as well
as on the specific features of their phonetic construction and
phonotactic distribution.

120 English SIWs have been selected studying expressive texts
as the source of empirical data. The inventory of SIWs used in the
source text is presented followed by the compound table of the Latvian
and Russian SIWs that can be considered the counterparts of the
English entries. Considering the results obtained in the process of
the statistical analysis of the sample of 120 English SIWs and their
Latvian and Russian counterparts, certain quantitative observations
have been made.

1. 117 English sound imitative stems correspond to 118 Latvian

and 85 Russian sound imitative stems.

2. Stems of SIWs display a strong tendency for being
monosyllabic - 83 (71 %) in English, 112 (97 %) in Latvian,
and 63 (74 %) in Russian.

3. Phonemes most frequently appearing in the initial position
of sound imitative stems are the following: English:
/s/ - 23 items, /k/ - 19 items, /b/ - 15 items; Latvian:
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/K/ - 23 items, /p/ - 13 items, /s/ - 11 items; Russian: /k/ -
9 items, /s/ - 9 items, /[/ - 8 items, /g/ - 8 items;

4. The most frequent initial phonaesthemes are the following:
English: /sn/ - 7 items, /kl/ - 7 items, /kr/ - 8 items;
Latvian: /kl/ - 10 items, /pl/ - 8 items, /sp/ - 6 items;
Russian: /sk/ - 4 items, /st/ - 3 items, /hr/ - 3 items and
/gr/ - 3 items.

5. In the Latvian language, there is a phonoestheme that is
characteristic of the entire range of sound imitative words,
namely, /-k$k-/ [k[c], which appears as a terminating sound
clusterin 11 (11 %) stems.

There are more sound imitative root-words in the Latvian
language than in the English and Russian language. The Latvian
language appears to be more productive and receptive of the new
coinages than two other working languages. Latvian also displays
greater number of alloforms, when the imitated sound pattern may
be iconically represented by several related forms (e.g. klakskét vs.
kliksket). There are fewer sound imitative root-words in Russian
than in English and Latvian. Although the analysis has been
performed considering only a fraction of all SIWs, the fact that
the number of the Russian SIWs is smaller than the number of the
English and Latvian SIWs in the selection by more than 30% allows
maintaining that this is a consistent tendency.

One of the main sound iconically valid elements of the SIWs is
a stem vowel sound. In English, Latvian and Russian high front
vowels tend to reflect not very loud high sounds and low vowels and
diphthongs containing them tend to reflect louder low sounds. The
length of the root vowel reflects the length of the reflected sound -
long vowels and diphthongs reflect continuous sounds and short
vowels reflect short sounds.

Many SIWs in English, Latvian and Russian display a very high
degree of similarity in their phonetic structure, however, the
morphological structure of sound imitative words varies depending
on the language.

Sound imitation is a constantly evolving phenomenon and new
sound imitative words are constantly coined by language users.
Dictionaries often fail to register them in time, although common
language users understand these words even if they do not use them.
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This empirical observation may give ground to two conclusions:
1) sound imitative words are truly constructed according to a
definite pattern and language users recognize this pattern, and
2) the study and analysis of sound imitative system of any language
will never be complete, as new SIWs are constantly emerging in
language.

Considering SIWs as a language phenomenon that has to be
transferred across the languages, it has been concluded that the loss
of meaning and expressiveness in the translation that may result
from the fact that there are fewer sound imitative stems in English
and Russian than in Latvian may be compensated by lexical and
grammatical means, i.e. by means of lexical addition and grammati-
cal transformation.

Part 4 “Phonological Iconicity in Translation” covers the
issues pertaining to the field of Translation Studies focusing on the
aspects of translation of expressive and operative texts. Iconic lan-
guage phenomena frequently appear on both word and above-word
levels in expressive and operative text and their transfer, reproduc-
tion, and localization in the interlingual setting may potentially pose
translation challenges. Taking into consideration that authentic and
valid conclusions concerning the nature of sound iconic words and
phonological iconicity may be achieved only considering these pheno-
mena in operation, i.e. within a linguistic and situational context they
appear, it is necessary to characterize these contexts considering the
operative aspects of literary and promotional discourse in contrastive
perspective.

Contrasting and juxtaposing various linguistic phenomena across
the languages if they appear in the syntagmatic context at the textual
level most frequently is associated with translation. The contrasted
texts may yield most valuable information concerning the operation
of the phenomena in question in the same or similar situational
context in different languages if these texts are translation versions
of the same utterance.

Taking into consideration that the forthcoming analysis will
have to deal with translation, Part 4 provides insights into the
theory of translation in general, address the issues of sustaining
stylistic effects in translation and discuss approaches to translation
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of expressive and operative texts. The part also presents a sample
contrastive analysis of the localized versions of slogans in the
working languages.

Modern translation theory is based on the concept of a target
audience oriented approach to translation with the source text being
translated with various degrees of adaptation to ensure that the
target text fulfils its primary functional purpose conditioned by the
translation skopos. The translator is expected to hold responsibility
for the translation to be adequate and corresponding to the
initiator’s and recipient’s expectations. Moreover, the translator
rendering fiction is to respect the source language presenting not
separately its form, content or meaning, but also its mood. Modern
translation theory allows various degrees of preservation of the
language or its adaptation to the target language. These invariants
may occur within the form, meaning, function, content and effect
aspects of the source language. There is no conventionally set degree
of preservation or adaptation, so the translator has to match this
degree with each particular translation taking into consideration the
requirements of the initiator and the recipient.

The rendition of the phonetic expressive means used by a
particular author, i.e. the transmission of the phonological aspect of
the source text author’s rhetoric, may pose a translation challenge.
Such instances of phonological iconicity occurring at the word level
as sound imitative and sound symbolic words may be transferred
relatively easily, and in case there is a lack of an equivalent
vocabulary certain compensation mechanisms such as explanatory
translation or transcription may be applied. The transmission of
the contextual phonological iconicity in the text realized at above-
word level is complicated because the translator should render the
message, style and the aesthetic effect of the translation units of
the ST simultaneously and a certain loss of meaning and colouring
is inevitable. Thus, the translator that really attempts to preserve
the phonetic aspect of the author’s rhetoric in the TT to the greatest
degree possible will have to find a delicate balance between the
amount of preservation of the stylistic colouring of the ST and a
possible semantic and stylistic loss.

Translation of operative texts is one of the most challenging
tasks a translator may have to deal with. Operative texts tend to
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be multifunctional, and ensuring the target text performs these
functions without considerable pragmatic loss may not always be
possible. In translation of these types of texts it is necessary to take
into consideration the fact that content may appear subordinate to
form and information value may be reduced to a minimum.

Having linked the review of translation strategies and challenges
with the reflections on the selection of the medium for a contrastive
analysis of the phenomena in question several conclusions have been
made. (1) Context is not necessary when contrasting phenomena at
the word level, whereas it should always be considered contrasting
the instances of contextual phonological iconicity. (2) The
transmission of contextual phonological iconicity is a complicated
task which might be challenging or at times not possible to perform.

Part 5 “Phonological Iconicity in Expressive Texts” is
dedicated to the analysis of the application of the manifestations
of phonological iconicity in expressive texts and discusses the
challenges associated with the rendition of phonetic stylistic effects
in translation of expressive prose. The part presents a review of the
literary work chosen as the medium for the contrastive analysis and
its translation versions assessed in terms of functional translation
theory. In order to analyze and illustrate the strategies and methods
translators might use in order to transmit the phonological aspect of
the source text author’s rhetoric from one language to another, the
prominent work “The Lord of the Rings” by J. R. R. Tolkien and its
translation versions have been selected as the medium for analysis.

The part presents a vast empirical material covering the total
of 18 examples of the application of phonological expressive means
realized as manifestations of phonological iconicity in the source
text accompanied by three translation versions - one in Latvian and
two in Russian. The subsequent analysis of the applied translation
strategies and the resulting target texts allowed identifying
general tendencies in transmission of the phonological aspect of the
authorial rhetoric into the two target languages.

Having analyzed manifestations of various forms of direct and
indirect phonological iconicity in expressive texts, several general
tendencies have been identified. Onomatopoeia is a more universal
and less language specific phenomenon. Most English sound
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imitative words may be rendered by their Latvian and Russian
counterparts, which not only denote the same meaning, but also have
a similar phonetic structure. Many sounds in the source and target
languages have the same iconic value - a vibrating rumbling noise
is imitated by the repetition of the sound [r], a resonating metallic
sound is imitated by a nasal sonorant used in the final position of
a sound imitative word, the sound cluster [plosive + /r/] is used to
represent a noise produced as the result of a short contact between
two surfaces and the noise of destruction, the repetition of voiceless
fricatives represents hissing. There are sounds that either do not
possess the same sound iconic value or are imitated according to
conventions of a particular language like, for instance, the sound of
dripping or a glottal sound, but on the whole the mechanism of sound
imitation is very similar in English, Latvian and Russian. In all three
languages sound imitation appears not only at the lexical level, i.e. in
the form of sound imitative words, but also at the textual level. The
representation of a phonation may be performed by alliteration and
assonance of the respective sounds.

Sound symbolism is a phenomenon more prone to convention.
The symbolic value of some sounds and sound clusters may be
more or less language specific. Moreover, the manifestation of
sound symbolism is sometimes arbitrary within the confines of a
certain language. There are instances of a relatively constant sound
symbolism, but there are also instances of, as it may be called, ad hoc
or contextual sound symbolism, the phenomenon that may appear in
the text when certain sounds and sound clusters acquire a certain
meaning only in a particular context, i.e. are used metaphorically.
Some manifestations of a relatively stable sound symbolism are
universal, and thus may be transferred between languages, whereas
ad hoc sound symbolism is always rather arbitrary and context
specific, so an adequate recreation is not always possible.

Rhythm is a wuniversal phenomenon, so the rhythmical
arrangement of the utterance applied to convey or reinforce some
meaning iconically can be easily recreated in any target language.
Occasionally, the failure in an adequate rendering of the message and
the stylistic and aesthetic value of the original has been conditioned
by an occasional incompatibility of sound iconic systems of the
source and target languages. At the same time, another important
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factor that has influenced the extent of preservation of phonological
iconicity in the target text is the approach to the translation each
translator has opted for. It has been concluded that manifestations
of phonological iconicity in the source text may potentially be
rendered into the target language if it is required by the purpose of
translation.

Part 6 “Phonological Iconicity in Operative Texts” deals with
the analysis of advertising and motivational slogans in contrastive
perspective with the aim to consider the opportunities and limitations
in localization of marketing and inspirational messages across the
working languages (English, Latvian, and Russian). The slogans
included in the sample are created employing at least one instance
of phonological iconicity, for example, alliteration, assonance,
rhythmical arrangement of the utterance accompanied by other forms
of iconic meaning representation; thus, they present a good medium
to establish universal, relatively universal and language-specific
manifestations of phonological iconicity in operative texts.

The economic tendencies that appeared in the middle of the 20th
century characterized by globalization of world manufacturing
and consumption have brought about the need for the development
of global brands, and have posed new challenges associated
with marketing of goods and services on an international scale.
Transnational integration of markets and internationalization of
entrepreneurial activity call for necessity to transfer information
across various linguistic communities, to address wider audiences
in a mode that is universally comprehensible and appealing. Taking
into consideration that various linguistic and lingua-cultural
communities may be characterized by various degree of linguistic
distance, it is rather challenging to create brand names, brand
images and advertising slogans that will be perceived and favorably
interpreted by speakers of different languages and representatives
of different cultures. Thus, copywriters and brand managers face
a challenge of the development of marketing messages that would
influence purchasing decisions of consumers worldwide. In essence,
marketing specialists have to consider universal cognitive, semiotic
and linguistic features to be inherent in a brand and slogan meaning
in order to ensure successful promotion of commodities.
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Iconicity as an aggregate of universal tools is increasingly applied
to transcend national and cultural borders in communication.
Expressive resources of the language based on the principles of
phonological iconicity can be employed to perform a variety of
functions, including communicative, appellative, expressive and
phatic. That makes them a perfect tool in persuasive or manipulative
communications, specifically in the composition of operative texts.
The role of phonetic stylistic devices in developing brand names
and advertising slogans has been recognized by marketers; the
phenomena are consciously employed to influence the recipient’s
behavior. Both direct and indirect phonological iconicity is
extensively employed in the composition of brand names and there
is a growing number of experimental studies dedicated to this
issue. The characteristics of the brand that are most frequently
communicated using indirect phonoaesthetic iconicity include
femininity/masculinity, lightness/brightness, and softness/
harshness. Associative iconicity (size symbolism) is also frequently
employed.

The potential of various forms of iconicity as means to communicate
messages across languages and cultures has been appreciated in
numerous studies; however, to date the interest has been mainly
focused on universal appealing power of graphic and pictorial iconicity.
Comprehensive study of the mechanisms of iconic representation of
semantic and emotive content can contribute to the understanding of
the processes underlying conceptualization of sensations and emotive
experiences, especially in the interlingual setting.

In case marketing or inspirational messages have to be
translated, or localized, to appeal to different linguistic communities,
the aspects of iconic representation of meaning should be considered
in contrastive perspective taking into account culture-bound
assumptions. Coding of information is subject to conventions,
which can be national, local, family, some may be formal and
institutionalized, some may pertain to culture and thus may be
manipulated. The challenges associated with the interlingual
transfer of manifestations of phonological iconicity are conditioned
by the differences in conceptualization and verbalization of
emotive content, which is governed by the conceptual structure of a
particular language.
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Suprasegmental synesthetic metaphors rarely display high
translatability, especially across languages from different
language families. Rhythm is the only iconic element that is easily
reproducible in the process of interlingual translation. At the same
time, synesthetic metaphors based on conscious arrangement of
certain sounds and sound clusters, i.e. communicated by means
of alliteration, assonance, and consonance, are often neutralized
or omitted in translation. Therefore, the effect communicated by
application of instances of phonological iconicity in the source
language is generally lost.

Having analyzed the application of iconic resources of the
language in all working languages it has been concluded that in
English these resources are employed more extensively, and the
effect of their application is more explicit and traceable. It may
be explained by the fact that the marketing industry promoting
goods and services in the Latvian and Russian language speaking
environments is in the developing stage, however, this opens a wider
market potential for the research in this area. Further analysis of
the methods guiding how rhythm, onomatopoeia, alliteration and
assonance and synesthetic metaphors can be employed in composing
operative texts both intralingually and interlingually can facilitate
the development of efficient and universally appealing marketing
and inspirational campaigns reaching the audiences on the global
scale.
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CONCLUDING REMARKS

The last decades have been characterized by the re-emergence
of interest in the issues of iconicity in language and literature, and
the number of experimental and instrumental studies addressing the
nature of iconicity, relationships among various forms of iconicity,
and, especially, iconicity in cognitive modeling has been growing.
Many prominent scholars addressed the issues of phonological
iconicity and such manifestations of this type of linguistic
iconicity as onomatopoeia and sound symbolism in relation to
questions connected with the genesis of the language, etymology,
expressiveness of speech and motivation of a linguistic sign.

Linguistic iconicity is a phenomenon observed at various levels of
language organization, starting with phonological level, at both sub-
and suprasegmental level, morphological, lexical, and textual level.
Three principles of iconicity: the quantity principle, the markedness
principle and the proximity principle have been considered
analyzing the phenomena used as the object of the research in the
present Doctoral Thesis.

Within the framework of the given Doctoral Thesis the author has
arrived to the conclusions, which can be of theoretical and practical
significance for linguists, focusing on the analysis of the iconicity
phenomenon; terminologists and terminographers, being responsible
for the harmonization and unification of terms; and translators,
dealing with the challenges caused by the use of the phonologically
iconic elements in different languages.

Conclusions

- Phonologically iconic elements of the language enter syntacti-
cal and contextual relations with other linguistic elements and
often acquire specific properties and higher degree of expres-
siveness when used in combination with other words or struc-
tures. Having considered the major influence of context on the
realization of the phonological iconicity in text, the author has
proposed a new type of phonological iconicity - contextual
phonological iconicity - that emerges at the suprasegmental
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level of language organization, is characterized by a greater
degree of conventionality and context dependence. Contex-
tual phonological iconicity is manifested when the purposeful
arrangement of non-iconic linguistic units allows communica-
ting meaning on the iconic ground.

The author of the Doctoral Thesis has considered contrasting
sound iconic systems of the working languages, above-word
level iconic representation of meaning, since phonological
iconicity may appear in text also at higher than lexicological
level. It means that certain symbolic representation of a defi-
nite meaning may be realized not through the application of
iconic words but through the particular arrangement of units
of non-iconic lexis.

Having reviewed six classifications of the types of phonologi-
cal iconicity, the author proposes a comprehensive classifica-
tion to be used in further research. The classification allows
considering phonologically iconic phenomena at suprasegmen-
tal, word, and above-word level focusing on the nature of their
nomination and signification irrespective of the level they
occur.

The potential of various forms of phonological iconicity as means
to communicate messages across languages and cultures has been
appreciated in numerous studies; however, to date the interest has
been mainly focused on universal appealing power of graphic and
pictorial iconicity. Comprehensive study of the mechanisms of iconic
representation of semantic and emotive content can contribute to
the understanding of the processes underlying conceptualization of
sensations and emotive experiences, especially in the interlingual
setting.

Having performed both statistical and contrastive analysis
of the English, Latvian and Russian sound imitative words
(SIWs), several observations have been made. The greatest
number of sound imitative stems has been recorded in the
Latvian language. There are fewer sound imitative stems in
Russian than in English, however, the Russian sound imitative
stems are more productive. Many SIWs in English, Latvian,
and Russian display a very high degree of similarity in their
phonetic structure, however, the morphological structure of
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sound imitative words varies depending on the language. The
loss of meaning and expressiveness in the translation that
may result from incompatibility among sound imitative sys-
tems of the working languages can be compensated by lexical
and grammatical means, i.e. by means of lexical addition and
grammatical transformation.

Having linked the review of translation strategies and prob-
lems with the reflections on the selection of the medium for
a contrastive analysis of the phenomena in question several
conclusions may be made. (1) Context is not necessary when
contrasting phenomena at the word level, whereas it should
always be considered contrasting the instances of contextual
phonological iconicity. (2) The transmission of contextual
phonological iconicity is an extremely complicated task, which
might be challenging to perform. Manifestations of phonologi-
cal iconicity in the source text may be rendered into the target
language if it is required by the purpose of translation.

The rendition of the phonetic expressive means used by a par-
ticular author, i.e. the transmission of the phonological aspect
of the source text author’s rhetoric may pose a translation
challenge. Such instances of phonological iconicity as directly
and indirectly phonologically iconic words, or sound imita-
tive and sound symbolic words, may be transferred relatively
easily, and in case there is a lack of an equivalent vocabu-
lary certain compensation mechanisms such as explanatory
translation or transcription may be applied.

The transmission of phonological iconicity in the text is com-
plicated because the translator should render the message,
style and the aesthetic effect of the translation units of the
source text simultaneously and a certain loss of meaning and
coloring is inevitable. Thus, the translator that really attempts
to preserve the phonetic aspect of the authorial rhetoric in the
target language to the greatest degree possible will have to
find a delicate balance between the amount of preservation of
the stylistic coloring of the source text and a possible semantic
and stylistic loss.

Having analyzed the application of iconic resources of the
manipulative language in three working languages it can be
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concluded that in English these resources are employed more
extensively, and the effect of their application is more explicit
and traceable. It may be explained by the fact that the marke-
ting industry promoting goods and services in the Latvian and
Russian language speaking environments is in the developing
stage, since it emerged relatively recently, however, this opens
greater market potential for creation of the added value cons-
ciously applying iconic resources of the language.

Recommendations for further research

In further research, it may be expedient to compile a tri-lingual
corpus of sound iconic words and texts where such words are
used may give an opportunity to study this phenomenon both
synchronically, that is, to compare how these words are used
in different genres to see what effects their usage is aimed to
communicate, and diachronically, in order to register language change.
The author suggests that diachronic analysis may be performed
comparing manifestations of linguistic iconicity in folklore and fiction.

Operative texts present a good media for phonosemantic analysis
due to controlled reaction of recipients they are aimed to induce,
their non-spontaneous character and distinct stylistic marking. The
author of the Thesis considers that further analysis of the methods
guiding how rhythm, onomatopoeia, alliteration and assonance and
synesthetic metaphors can be employed in composing operative
texts both intralingually and interlingually can facilitate the
development of efficient and globally appealing marketing and
inspirational campaigns reaching the audiences on the global scale.

There is a great market potential for the applied research on the
application of manifestations of phonological iconicity in operative
texts in the Latvian language. Instrumental research using the
methods of cognitive, neuro- and psycholinguistics into the way how
certain sounds and phonaesthemes are perceived by the speakers
of the Latvian language and whether certain phonetic composition
of brand names and slogans may have a predictable effect on the
purchasing behavior of the recipients deserves attention. The
author of the Doctoral Thesis considers that the results of such
research conducted on a sufficiently large sample may be further
commercialized.
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THESES

. Phonologically iconic elements of the language enter syntactical
and contextual relations with other linguistic elements and often
acquire specific properties and higher degree of expressiveness
when used in combination with other words or structures.
A new type of phonological iconicity - contextual phonological
iconicity - is proposed. It emerges at the suprasegmental level of
language organization and is characterized by a greater degree of
conventionality and context dependence.

. A new comprehensive classification of the types of phonological
iconicity has been proposed based on the analysis of six
classifications of the related phenomena. The classification allows
considering phonologically iconic phenomena at suprasegmental,
word, and above-word level focusing on the nature of their
nomination and signification irrespective of the level they occur.

. The greatest number of sound imitative stems has been recorded
in the Latvian language. There are fewer sound imitative stems
in Russian than in English, however, the Russian sound imitative
stems are more productive. Many SIWs in English, Latvian, and
Russian display a high degree of similarity in their phonetic
structure, however, the morphological structure of sound
imitative words varies depending on the language. The loss of
meaning and expressiveness in the translation that may result
from incompatibility among sound imitative systems can be
compensated by lexical and grammatical means.

. The transmission of the phonological aspect of the source text
author’s rhetoric may pose a translation challenge. Such instances
of phonological iconicity as directly and indirectly phonologically
iconic words, or sound imitative and sound symbolic words, may
be transferred relatively easily, and in case there is a lack of an
equivalent vocabulary certain compensation mechanisms such as
explanatory translation or transcription may be applied.

. Having analyzed the application of iconic resources of the
manipulative language in three working languages it can be
concluded that in English these resources are employed more
extensively, and the effect of their application is more explicit
and traceable. It may be explained by the fact that the marketing
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industry promoting goods and services in the Latvian and
Russian language speaking environments emerged relatively
recently, however, this opens greater market potential for
creation of the added value consciously applying iconic resources
of the language.
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