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One of the most topical questions of 21st century is competitiveness of nations
in global economy. The competitiveness of a region defines life standards of its
inhabitants and commercial potentials of businesses. The aim of the paper is to define
and analyse the preconditions of competitiveness of a nation on an example of the
European Union (EU).

The authors have used analytical and graphical methods, such as comparative
method, factor determination method, specifications method, meta-analysis,
ethnographic/qualitative analysis and others, to investigate and analyse the existing
concepts of competitiveness, as well as applied economic mathematical and statistical
methods (modulation of optimization, macroeconomics methods), quantitative and
qualitative methods to analyse the main factors which determine the level of
competitiveness of a nation. As a result of the analysis authors came up to a
conclusion, that competitiveness is a comparable value, and its interpretation depends
on a certain standpoint. The Lisbon strategy. which has its ambitious aim to make the
EU the most competitive economy in the world by 2010, considers competitiveness as
continuous increase in life standards and minimisation of unemployment rate. From an
entrepreneurial aspect, competitiveness is the maintenance of market position and its
further development on the global scene, as well as ability to offer and sell products or
services in certain markets. The competitiveness of a nation is connected with foreign
direct investments, which encourage external trade and accordingly ensure production
scale necessary for increase in productivity, consequently facilitating national
wellbeing. Accumulating the theories of national development of 20™ and 21 century,
authors have rounded out that the competitiveness depends on available resources
(natural, human, capital and informative) and the ability to effectively use them
(entrepreneurship). Famous economists, such as P.Krugmann or M.Todaro, consider
that the competitiveness of a nation depends on productivity in sectors which are
connected or are not directly linked up with trade. Productivity comes from effective
export policy which ensures the necessary production volume. In the world of mobile
capital and free movement of working force, the countries with relative attractiveness
for external partners, not with comparable advantages, are supposed to gain more from
globalisation.

Statistics show that the EU is one of the main players in the world economy. Its
successful operation derives from ability to realize high quality goods (luxury goods,
agricultural products, equipment and machinery) at reasonable prices. European
manufactures are among the strongest in telecommunication, distribution, financial,
insurance, transport and environmental protection sectors. However, the leader
position is not permanent, and tendencies in market dynamics play crucial role in its
maintenance. The EU has faced the dominance of USA in high technology and
knowledge-based sectors. China through its industrialization and increasing foreign
direct investments commences to compete successfully in high value-added product
markets, along with low value-added. India demonstrates its comparative advantages
by offshore and outsourcing, providing services of well-educated, English-speaking
and cheap working force.

Authors are convinced, that rapid development of China, India and other regions
brings to Europe not only alarming challenges but-also new opportunities.

Authors propose to use a spread analysis to reflect a correlation between the
most important for the EU competitiveness factors and the EU position in-the global
market. Authors consider that wide and strong internal market is a necessary
precondition for Europe to benefit from globalisation process. Therewith, the EU
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should, firstly, raise its internal capacity, i.e. to enhance the quality of its resources.
and, secondly, facilitate external trade initiatives, i.e. encourage common
entrepreneurial ability of single European nation.

Keywords: competitiveness, the European Union, globalisation, internal market,
external trade.

EKONOMIKOS PERKAITIMO VEIKSNIU VERTINIMAS
LIETUVOJE

Nomeda Bratcikoviené
Vilniaus Gedimino technikos universitetas, Lietuva

Analizuojama problema. Lietuvos iikis spar¢iai augo jau keleta mety. Salyje
sukurto bendrojo vidaus produkto (BVP) metiniai poky¢iai, lyginant su pries tai
buvusiais metais, Zenkliai virSija Europos Sajungos poky¢ius jau aStuonerius metus.
Aktyviai besiple¢ianciai ekonomikai gali grésti ekonomikos perkaitimas —
makroekonomikos reiskinys, kai bendra paklausa virSija gamybinius pajégumus, ko
pasékoje stebima auksta infliacija. Lietuvoje Siuo metu spar€iai auga ne tik bendrasis
vidaus produktas, bet ir infliacija. Dél Siy priezas¢iy manoma, kad Lietuvai gresia
ekonomikos perkaitimas.

Tyrimo tikslas. Tyrimas atliekamas siekiant iSanalizuoti esama Lietuvos
ekonomikos biikle, jos pokycius, tendencijas, sukurti ekonometrinius modelius,
kurivos naudojant, galima apskai¢iuoti patikimas rodikliu. itakojanciy ekonomikos
perkaitima, trumpalaikes prognozes.

Tyrimy metodika. Ekonomikos perkaitimo vertinimui nagrin¢jami pagrindiniai
makroekonomikos rodikliai: bendrasis vidaus produktas, infliacija, vartojimas
(privataus, valdzios sektoriaus), investicijos, importas ir eksportas, darbo jégos
rodikliai.

Darbe buvo taikoma grafiné, laiko eilu¢iy analizé, hipoteziuy tikrinimas,
regresijos metodai ir nacionaliniy saskaity metodologija.

Darbo eiga ir rezultatai. Ekonomikos augimas dazniausiai siejamas su
bendruoju vidaus produktu, kurj jvertinti gali buti naudojamas iSlaidy metodas. BVP,
§ino metodu, apskaiCiuojamas kaip galutiné jvairios paskirties prekiu paklausa, t.y.
visy vartojimo isSlaidy (namy ukiy vartojimo, vyriausybés vartojimo islaidu,
investiciju, grynojo eksporto) suma. Todél, Siame darbe 3alies ekonomikos perkaitimo
grésmé pirmiausia analizuojama vertinant vidaus prekiy paklausa.

Pirmame darbo etape buvo nustatyti vidaus prekiy paklausa ir pasiilg
formuojantys veiksniai ir faktoriai, itakojantys kiekviena vidaus prekiu paklausos
komponenta atskirai. Antrajame etape, atrinkti statistiniai rodikliai, kurie tiesiogiai ar
netiesiogiai teikia informacija apie vidaus prekiy vartojima Lietuvoje. Po to buvo
atlikta kintamyjy grafiné analizé bei apskaiCiuotas tiesinés priklausomybés tarp
egzogeniniy ir endogeniniy rodikliy stiprumas. TreCiajame etape kiekvienam vidaus
prekiy paklausos komponentui sudaryti ir jvertinti ekonometriniai modeliai.

Be vidaus prekiu paklausos, darbe buvo modeliuojami ir prognozuojami
infliacijos ir darbo jégos rodikliai.

Ivertinus sudaryty modeliy parametry stabiluma ir prognozavimo tiksluma,
pasitlyti tiksliausias trumpalaikes prognozes duodantys nagrinéty rodikliu algoritmai,
apskaiCiuotos trumpalaikés prognozes.

Gauti rezultatai rodo, kad $aliai tiesioginé ekonomikos perkaitimo grésmé kol
kas negresia, bet visus ekonomikos perkaitimo veiksnius biitina nuolat stebéti ir
analizuoti. Be to, reikalingi sprendimai, kurie mazinty vartojima, nes prieSingu atveju
infliacijos procesa gali bti sunku suvaldyti.

Raktiniai Zodziai: ekonomikos perkaitimas, vidaus prekiu paklausa, vartojimas,
modelis, prognozeé.
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